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METHODOLOGY
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Sports Value has the extensive historical series of financial statements
data, from different football clubs' market in Latin America and worldwide.

The data makes up one of the largest finance/marketing/digital data
analytics in the football world. We have decades of global data and current
information from digital, finance, marketing and trends.

Brazilian football clubs' analysis has a historical series that began in 2003.
The most extensive on the market. We have data from all over Latin America,
Europe, USA and Asia.

The data in this report are extracted from the public financial statements of
the 20 clubs with the highest revenues in Brazil in 2024.

The TOP 20 make up our League, if Brazil had it, to compare with
international markets. Exchange rate impacted the numbers.
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INTRODUCTION
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Sports Value has just finalized its latest study on the finances of Brazilian clubs
in 2024. The study analyzed the biggest football clubs in Brazil. by revenues,
costs, net results, and debts.

The material also includes many special analyses such as the transfer market,
clubs' digital impact, sponsors media return and football product qualification in
Brazil.

The devaluation of the Real against the Dollar in 2024 impacted the numbers.

Brazilian clubs presented huge growth in R$ in transfers, commercial revenues
and matchday

TOP 20 Brazilian clubs reached their highest revenue in history in Reais,                          
R$ 10.9 billion in 2024 a 22% increase. In Dollars, the growth was 3%. 
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INTRODUCTION
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Some  TOP 20 clubs- 2024´s data:

The TOP 20 clubs went from US$ 1.4 billion in 2022 to US$ 1.9 billion in 2024, in
total revenues.

Without players transfers, in 2024, TOP 20 clubs reached US$ 1.4 billion in
operating revenues, against US$ 1.15 billion in 2022.

Flamengo reached US$ 212 million in operating revenues (without transfers). In
2024. The club is the highest revenue in all Americas.

In Dollars, the best combined revenues from the TOP 20 teams was in 2012,
when the TOP 20 teams generated US$ 2.4 billion, but that time the exchange
rate was US$ 1 = R$ 2.0 and in 2024 US$ 1 = R$ 5.78.

This result in 2024 positioned de TOP tier clubs in Brazil, far from MLS, that
generated US$ 2.2 .billion in revenues.
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Some  TOP 20 clubs- 2024´s data:
The TOP 20 clubs' football costs reached US$ 1.51 billion in 2024 compared
to US$ 1.43 billion in 2023., a 5% increase in US$.

Football costs represent now 80% of revenues in 2024 and include wages
and other football direct expenses. In 2022 the index was 71%. Wages
reached US$ 0.9 billion in 2024.

The 2024 presented deep losses to the clubs, After net profits of
US$ 188 million in 2023, the losses appeared. In 2024 the clubs posted
US$ -237 million in net losses.

Debts in 2024 reached US$ 2.1 billion.

Federal tax debts totaled US$ 0,5 billion.

INTRODUCTION
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TOTAL REVENUES
TOP 20 clubs reached US$ 1.9 billion in revenues in 2024, 3% more than in 
2023. In R$ presented 22% increase.

Increased transfers, inflation of the amounts paid for sponsorships and the 
exploitation of teams´matches were the highlights of 2024.

TV rights and prize money totaled US$ 571 million in 2024.

The main impacts were. players transfers  that reached US$ 502 million in 
2024 and commercial revenues US$ 329 million.

When reclassified the football members as matchday income, which includes 
also gate receipts, matchday touched US$ 337 million in 2024.

Amateur sports and social club generated US$ 62 million in 2024.
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TOP 20 clubs- Total revenues – US$ billion

Updated by inflation and annual exchange rate

TOTAL REVENUES

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Total Revenues 0,59 0,75 1,06 0,83 1,63 1,32 1,34 1,98 2,19 2,43 2,01 1,64 1,30 1,80 1,64 1,54 1,62 1,04 1,25 1,43 1,83 1,89

Operating Revenues - Without transfers 0,50 0,61 0,81 0,68 1,00 1,02 1,20 1,77 2,07 2,17 1,77 1,55 1,17 1,64 1,47 1,26 1,35 0,71 1,00 1,15 1,42 1,40
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TOP 20 Brazillian football teams revenues
US$ billion

Total Revenues Operating Revenues - Without transfers
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TV rights accounted for 30% of total revenues in 2024, from 52% in 2021.

Transfers reached 26% of the total. Marketing & Commercial revenues represented
18% and are consolidated as the third most important income source.

Members and social club represented 11% of the total.

Gate receipts and other stadium operations 10%.

Brazilian football needs to leverage marketing revenues through sponsors. The
challenge is to create recurring resource generation from digital transformation and
new sponsorship returns.

From page 84 we explored digital impact and retorn for sponsors.

TOTAL REVENUES
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Top 20 clubs – Total Revenues- US$ billion

REVENUES WITHOUT TRANSFERS

Updated by inflation and annual exchange rate
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TOP 20 clubs – Revenues Breakdown - In %

TOTAL REVENUES
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2023

TOP 20 clubs – Revenues Breakdown - In %

2024

TOTAL REVENUES
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TOP 20 clubs – Revenues Breakdown – 2024 - In US$ million

TOTAL REVENUES

US$ 575 M US$ 268 M

US$ 230 M US$ 115 M

US$ 97 M US$ 64 MUS$ 69 M
Players Transfers, 502 Commerical , 329

Members, 
147

Social 
Club, 62

Gate 
Receipts, 190

Other , 87Broadcast rights, 571



Consolidate Revenues TOP 20 Brazilian football teams in 2024

TV rights 
US$ 571 million

Players transfers
US$ 502 million

Commercial
US$ 329 million

Members
US$ 147 million

Gate receipts
US$ 190 million

Amateur club
US$  62 million

TOTAL REVENUES
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HIGHEST TOTAL REVENUES IN 2024

US$ 231 M US$ 220 M US$ 193 M

US$ 127 M US$ 118 M US$ 117 M
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Highest Total Revenues in Brazilian Football in 2024

US$ million

16

Source: Sports Value
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Total revenues – US$ million

TOTAL REVENUES

RK Charge

2024 2024 2023 2022 2021 2020 2019 2023-2024

1 Flamengo 231 280 225 194 129 237 -18%

2 Palmeiras 220 185 164 163 102 160 19%

3 Corinthians 193 191 149 90 91 106 1%

4 São Paulo 127 139 126 83 69 99 -9%

5 Fluminense 118 98 67 60 37 66 21%

6 Atlético-MG SAF 117 90 79 90 26 88 30%

7 Botafogo SAF NA 79 29 22 31 53 -

8 Athletico-PR 99 104 71 50 63 97 -5%

9 Internacional 89 86 89 68 54 110 3%

10 Grêmio 88 95 65 89 82 110 -8%

11 Vasco da Gama SAF 82 74 26 33 37 54 10%

12 Santos 79 87 65 73 46 100 -8%

13 Red Bull Bragantino 74 100 67 52 28 10 -26%

14 Cruzeiro SAF 64 50 29 26 24 72 29%

15 Bahia SAF 52 36 19 37 25 47 44%

16 Fortaleza SAF 45 53 49 31 17 30 -15%

17 Cuiabá  SAF 38 29 26 13 4 6 33%

18 Vitória 32 15 8 11 7 13 118%

19 Ceará 18 27 33 28 20 26 -33%

20 Atlético-GO SAF 16 5 19 20 10 5 198%

Clubs
Total revenues-  US$ million

TOP 20 clubs reached                                
US$ 1.9 billion in 

revenues.

Botafogo SAF didn’t 
publish its accounts, 
in disagreement with 

the current 
legislation.  
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Who's coming right behind?
These clubs presented revenues that can lead them, in future studies, to participate in
the TOP 20.

Revenues in 2024 US$ million

TOTAL REVENUES
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TOP 20 clubs- Players transfers revenues and share of the total-US$ million

In the last 6 years Brazilian clubs have generated US$ 2.1 billion in players transfers. In the last 10 years                
US$ 3.2 billion.

Between 2003 and 2023 US$ 7 billion.

TOTAL REVENUES

Updated by inflation and annual exchange rate

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Revenues TOP 20 clubs - Players Transfers US$ M 153 226 327 191 602 358 256 317 328 340 462 229 231 259 307 362 411 302 293 267 315 502

Share of total revenue 26% 30% 31% 23% 37% 27% 19% 16% 15% 14% 23% 14% 17% 14% 19% 24% 27% 32% 20% 20% 22% 26%
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Revenues - US$ million - 2024

TV & prize money

TOTAL REVENUES
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Players transfers

TOTAL REVENUES
Revenues - US$ million - 2024
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Marketing & Commercial

TOTAL REVENUES
Revenues - US$ million - 2024
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Members & Social

TOTAL REVENUES
Revenues - US$ million - 2024
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Gate receipts & Stadium Operations

TOTAL REVENUES
Revenues - US$ million - 2024
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COMMERCIAL REVENUES

Some clubs, in addition to sponsorship revenues, have been able to increase earnings with new commercial
revenues. Brand licensing and product sales are important sources that need to be explored.

According to calculations by Sports Value, sponsorships represent about 80% of the clubs´commercial revenues.

Sponsorships & Licensing

Commercial Revenues – US$ million - 2024
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MATCHDAY REVENUES
Matchday Revenues – Football Members + Stadium Operations 

Revenues- US$ Million
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Members + Gate Receipts + Explotations 

Highest Matchday Revenues- Share of total – 2024

MATCHDAY REVENUES
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Members + Gate Receipts + Explotations

Highest Matchday Revenues 2024 vs. Average Attendance Serie A 2024

Many clubs manage to attract high audiences to the matches, however, still fail to maximize all 
this potential in new revenues.

Flamengo São Paulo Palmeiras Athletico-PR Corinthians Atlético-MG Grêmio Internacional Fluminense
Vasco da

Gama
Cruzeiro Bahia Fortaleza Ceará Santos Vitória

 Matchday US$ M 42 38 28 23 21 19 19 18 17 14 14 14 11 7 6 5

Average Attendance 51.084 39.903 31.328 30.314 43.605 28.989 20.345 30.820 32.171 20.248 30.028 36.022 31.125 28.150 11.249 23.249
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São Paulo reaches US$ 38 million with Morumbis and Members in 2024.

Revenues from advertising for 
the stadium went from US$ 2 M 

to US$ 6M.

Football members reached      
US$ 9M for the first time.

MATCHDAY REVENUES
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5 3
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2022 2023 2024



Sports Value always analyzes revenues without plyers´ transfers, to understand the
operating revenues of each club.

Without the transfers the volume generated by the TOP 20 clubs was
US$ 1.4 billion in 2024, similar to 2023. In R$, the operating revenues jumped 15% in
2024.

Flamengo, Palmeiras, Corinthians and São Paulo are the TOP 4 in operating revenues in
Brazilian football in 2024.

If the Brazilian football has created a concrete National League, the market could reach
infinitely higher revenues. In the current model, only a few entities can outperform teams
from abroad.

30

REVENUES WITHOUT TRANSFERS
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Top 20 clubs – Operating revenues- US$ billion

REVENUES WITHOUT TRANSFERS

Updated by inflation and annual exchange rate
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HIGHEST OPERATING REVENUES IN 2024

US$ 212 M US$ 144 M US$ 134 M

US$ 110 M US$ 85 M US$ 72 M
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Highest Operating Revenues in Brazilian Football in 2024

US$ million

33

Source: Sports Value



34

REVENUES WITHOUT TRANSFERS
Operating revenues- US$ million

RK Charge

2024 2024 2023 2022 2021 2020 2019 2023-2024

1 Flamengo 212 219 200 144 86 162 -3%

2 Palmeiras 144 147 131 138 74 133 -2%

3 Corinthians 134 140 121 85 54 95 -4%

4 São Paulo 110 114 81 62 40 73 -3%

5 Atlético-MG SAF 85 67 62 73 21 47 27%

6 Fluminense 72 95 49 60 37 40 -24%

7 Grêmio 70 85 46 61 59 83 -18%

8 Botafogo SAF NA 57 27 29 20 44 -

9 Internacional 59 71 56 53 41 76 -17%

10 Vasco da Gama SAF 52 49 26 23 31 51 6%

11 Cruzeiro SAF 51 45 26 25 19 45 13%

12 Athletico-PR 50 55 52 44 25 64 -9%

13 Bahia SAF 45 35 17 31 23 36 31%

14 Santos 44 51 52 54 30 46 -15%

15 Fortaleza SAF 36 46 46 31 15 28 -20%

16 Vitória 32 13 6 7 7 8 137%

17 Cuiabá SAF 18 20 20 12 4 6 -9%

18 Atlético-GO SAF 15 4 16 20 9 5 307%

19 Ceará 15 25 27 23 15 22 -40%

20 Red Bull Bragantino Ltda. NA NA NA NA NA NA -

Clubs
Operating revenues-w/ Transfers - US$ million



The TOP 20 clubs' football costs reached US$ 1.51 billion in 2024 compared to US$ 1.43
billion in 2023. In R$ they presented a 26% increase.

In 2024, costs followed revenue growth and reached the highest level in history (In R$).

Among the big Brazilian clubs, Flamengo, Palmeiras, Corinthians, São Paulo, Fluminense
and Red Bull Bragantino were the ones with the highest football costs in 2024.

This year many clubs presented football costs higher than revenues, a very worrying
factor for the financial health of the market.

Bahia SAF, Ceará, Fortaleza SAF, Cruzeiro SAF, Vitória, and Red Bull Bragantino Ltda. had
presented football costs above revenues in 2024.

35

FOOTBALL COSTS
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Top 20 clubs – Football costs – US$ billion

FOOTBALL COSTS

Updated by inflation and annual exchange rate
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US$ 170 M US$ 150 M US$ 131 M

US$ 113 M US$ 95 M US$ 75 M

HIGHEST FOOTBALL COSTS IN 2024
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Football Costs- US$ million

FOOTBALL COSTS

RK Charge

2024 2024 2023 2022 2021 2020 2019 2023-2024

1 Flamengo 170 173 143 124 119 154 -2%

2 Palmeiras 150 142 117 111 100 127 6%

3 Corinthians 131 137 108 59 89 113 -4%

4 São Paulo 113 106 88 74 64 106 7%

5 Fluminense 95 86 50 43 27 46 10%

6 Botafogo SAF NA 84 49 29 20 44 -

7 Bahia SAF 77 37 19 28 26 34 107%

8 Red Bull Bragantino Ltda 75 83 33 30 22 7 -10%

9 Internacional 70 62 75 50 52 76 13%

10 Vasco da Gama SAF 70 70 17 23 31 51 0%

11 Grêmio 69 74 65 66 60 78 -7%

12 Cruzeiro 68 35 21 22 48 109 95%

13 Atlético-MG SAF 65 80 86 93 60 76 -19%

14 Athletico-PR 60 67 46 29 30 48 -10%

15 Santos 58 55 39 46 60 68 4%

16 Fortaleza SAF 48 45 29 19 12 17 6%

17 Vitória 33 16 9 7 7 7 101%

18 Cuiabá SAF 22 20 16 10 3 4 11%

19 Ceará 20 21 26 22 15 19 -6%

20 Atlético-GO 16 13 15 15 9 4 21%

Football Costs US$ million
Clubs
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Top 20 clubs - Football Costs  / Total Revenue – Index In %

FOOTBALL COSTS
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Clubs are leveraging their management with banks loans to spend  more in wages and 
players adquisitions.
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Football Costs  / Total Revenue – Index In %

On average, in 2024, the 20 clubs have  80% ratio, of football costs over revenue.

FOOTBALL COSTS

RK

2024 2024 2023 2022 2021 2020 2019 2018

1 Atlético-MG SAF 56% 71% 109% 95% 229% 86% 79%

2 Cuiabá SAF 59% 65% 64% 77% 71% 63% ND

3 Athletico-PR 60% 69% 62% 64% 48% 50% 81%

4 Corinthians 68% 73% 73% 66% 98% 107% 80%

5 Palmeiras 68% 77% 77% 66% 98% 79% 82%

6 Santos 73% 64% 59% 58% 114% 63% 90%

7 Flamengo 74% 62% 64% 64% 84% 65% 65%

8 Grêmio 78% 70% 100% 74% 73% 70% 62%

9 Internacional 78% 71% 83% 74% 96% 69% 76%

10 Fluminense 80% 99% 79% 75% 72% 70% 56%

11 Vasco da Gama SAF 85% 97% 67% 49% 50% 60% 52%

13 São Paulo 90% 234% 79% 61% 93% 91% 74%

15 Red Bull Bragantino Ltda 102% 91% 87% 56% 77% 75% 361%

16 Vitória 103% 72% 72% 87% 203% 151% 84%

17 Cruzeiro SAF 106% 85% 63% 61% 70% 58% 99%

18 Fortaleza SAF 107% 129% 85% 77% 75% 72% 94%

19 Ceará 110% 103% 100% 76% 103% 72% 70%

20 Bahia SAF 149% 303% 49% 37% 68% 148% 274%

Clubs
Football Costs /Total Revenues - In %



CUSTOS COM FUTEBOL
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Below 80% of revenues Above 80% of revenues

The high number of clubs that have football costs above the revenues generated is quite worrying. 
(Amounts received from the LFU should not be accounted for the revenues)

85%

90%

102%

103%

106%

107%

110%

149%

80%Fluminense

Vasco da Gama SAF

São Paulo

Red Bull Bragantino …

Vitória

Cruzeiro SAF

Fortaleza SAF

Ceará

Bahia SAF

56%

59%

60%

68%

68%

73%

74%

78%

78%

Atlético-MG SAF

Cuiabá SAF

Athletico-PR

Corinthians

Palmeiras

Santos

Flamengo

Grêmio

Internacional

Top 20 clubs - Football Costs  / Total Revenue – Index In %



PLAYERS INVESTMENT- INTANGIBLE ASSETS

42

Top 20 clubs - Intangible Assets

Amounts invested in players- In 2024- In US$ million
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The 20 clubs combined 
represented an intangible 

asset of  more than                            
US$ 620 million in 2024.
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US$ 91 M US$ 78 M US$ 70 M

US$ 65 M US$ 60 M US$ 54 M

HIGHEST FOOTBALL WAGES IN 2024
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HIGHEST FOOTBALL WAGES IN 2024
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The TOP 20 clubs in Brazil saw wage costs, which include salaries, image and bonuses to athletes rise 22% in
R$ in 2024.

Wage Costs – 2024- US$ Million

Wages sum US$ 0.9 billion in 
2024.

Represented 47% of total 
revenue and 64% of operating 

revenue.
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The TOP 20 clubs recorded combine Net Losses of US$ -237 million in 2024, in contrast
of US$ 188 million in 2023.

Amounts received from Liga Forte União in 2023 helped to cover the losses. The clubs are
spending more than the operating revenues can sustain.

The clubs with the highest profits in 2024 were Palmeiras, Cuaibá SAF and Grêmio.
Palmeiras, thanks to record players transfers. reached net profits of US$ 34 million.

Athletico-PR net profits sum US$ 149 million in 7 years, Flamengo another
US$ 130 million. They can be considered the richest teams in Brazil!

In the last 7 years, the TOP 20 teams had combined Net Losses of US$ -432 million, in
values adjusted for inflation. In the last two decades, accumulated losses have exceeded
US$ -3,2 billion, in updated values.
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NET PROFIT / LOSS
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Top 20 clubs – Net Profits / Losses- US$ million

PROFIT / LOSS

Updated by inflation and annual exchange rate
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Net Losses in 2024
US$ -237 M
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PROFIT / LOSS
Net Profits / Losses- US$ million

RK Retained  Profits 

2024 2024 2023 2022 2021 2020 2019 2018 Last 7 years

1 Palmeiras 34 2 3 22 -29 0 8 41

2 Cuiabá SAF 11 8 5 -1 0 0 0 24

3 Grêmio 8 -9 -18 3 7 6 14 9

4 Red Bull Bragantino Ltda. 5 6 4 4 3 0 -7 14

5 Athletico-PR 4 78 9 12 26 16 4 149

6 Fluminense 0 16 1 0 -1 -2 0 14

7 Flamengo 0 65 26 32 -21 16 12 130

8 Ceará -1 0 -1 0 0 1 1 0

9 Internacional -6 35 0 0 -18 -1 -2 8

10 Vitória -7 -5 7 -8 -4 0 -1 -19

11 Atlético-GO -8 9 3 5 1 0 2 11

12 Fortaleza SAF -14 14 6 3 -2 1 0 7

13 Vasco da Gama SAF -16 -25 -17 22 -15 -6 17 -40

14 Santos -18 0 3 8 -23 6 -20 -44

15 Coritiba SAF -24 3 12 1 -4 -13 -1 -26

16 Cruzeiro -29 53 -5 -20 -44 -98 -19 -162

17 Corinthians -31 0 3 1 -29 -49 -5 -109

18 Botafogo SAF NA -21 -48 14 -27 -5 -4 -91

19 Bahia SAF -43 -13 -15 5 -10 1 1 -74

20 São Paulo -50 -13 7 -19 -25 -39 2 -136

21 Atlético-MG SAF -52 -25 14 18 4 -12 -6 -59

Clubs
Net Profit / Loss - US$ million
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PROFIT / LOSS
Net Profits- Last 7 years

149
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41
24
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PROFIT / LOSS
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Accumulated Losses of 6 SAFs add up to US$ -295 million

Net Profit / Loss – US$ million

PROFIT / LOSS

SAFs follow exactly 
the model of the "new 

rich" in Europe, 
injecting external 

resources to leverage 
the teams.

Losses are very high, 
considering that the 
SAFs would come to 

bring a corporate 
model to Brazilian 

football.

Atlético-MG SAF -52 -25 14 -63
Bahia SAF -43 -13 -15 -71
Cruzeiro SAF -29 18 -5 -16
Vasco da Gama SAF -16 -25 -17 -58
Botafogo SAF NA -21 -48 -68
América-MG SAF -10 -5 -4 -19

Total 6 SAFs -150 -71 -75 -295 

SAF teams 2023 2022 In  3 years2024



CASH & BANKS
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The TOP 20 clubs together 
had US$ 102  million in 

cash in December 2024.

CBF alone in 2024 
reached more than                          

US$ 353 million in cash.

Top 20 Clubs – Current Assets 

Cash and Banks in 2024- In US$ million
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The debts of the TOP 20 clubs reached in 2024 a total of US$ 2.1 billion, compared to
US$ 1.82 billion in 2023

Corinthians leads the ranking with debts of with US$ 329 million (US$ 208 million
without stadium debts). Followed by Atlético-MG SAF with US$ 237 million, Cruzeiro SAF
with US$ 170 million and Vasco da Gama SAF with US$ 161 million.

Tax debts stand at US$ 0.5 billion and represent 24% of the clubs' debts.

Financial expenses with loans and updating tax debts in 2024 generated an impact of
more than US$ -259 million on the clubs' finances.

With sky-high interest rates in Brazil, clubs should reduce leverage on their operations
and debts to use resources more productively and efficiently.

Brazilian market needs a financial Fair Play that controls debt generation.
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DEBTS
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DEBTS
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Top 20 clubs – Total Net Debts- US$ billion

Clubs' debts reached R$ 2.1 billion in 2024.

Updated by inflation and annual exchange rate

1,04
1,16

1,44 1,34

2,70 2,63 2,69

3,91

4,27 4,25

3,91 3,84

2,60
2,73

2,34
2,22

2,57

2,26

1,97 2,03
1,82

2,10

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024



54

HIGHEST DEBTS IN 2024

US$ 329 M

US$ 161 M

US$ 237 M US$ 170 M

US$ 144 MUS$ 148 M
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DEBTS
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Total Net Debts- US$ million

*Corinthians' debt without the stadium was US$ 208 million in 2024.

*Internacional's debt without the stadium was US$ 111 million in 2024.

*Palmeiras' debt without the stadium was US$ 76 million in 2024.

RK Charge

2024 2024 2023 2022 2021 2020 2019 2023-2024

1 Corinthians* 329 181 175 163 183 195 82%

2 Atlético-MG SAF 237 278 302 235 238 186 -15%

3 Cruzeiro 170 121 203 183 185 199 40%

4 Vasco da Gama SAF 161 153 128 127 160 185 5%

5 São Paulo 148 136 113 115 111 110 8%

6 Internacional* 144 183 166 155 170 102 -21%

7 Palmeiras* 143 192 168 78 109 198 -26%

8 Bahia SAF 142 61 55 40 52 56 133%

9 Santos 112 124 104 91 110 31 -10%

10 Fluminense 109 122 130 119 125 160 -10%

11 Grêmio 97 107 100 72 76 102 -9%

12 Botafogo SAF NA 63 140 154 181 206 -

13 Red Bull Bragantino Ltda. 72 83 58 49 28 125 -14%

14 Flamengo 61 14 50 77 144 127 338%

15 Vitória 53 51 43 46 42 34 5%

16 Fortaleza SAF 20 1 6 6 7 6 1373%

17 Ceará 10 12 7 6 5 4 -19%

18 Atlético-GO 5 0 2 2 6 7 -

19 Athletico-PR 0 0 55 34 39 69 -

20 Cuiabá SAF 0 0 0 3 1 1 -

Clubs
Net Debts-  US$ million
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Top 20 clubs – Index- Net Debts / Total Revenues

Brazilian clubs 

include in 

EBITDA* player 

transfers, 

different from 

Europe.

Debts / Revenues 

It's a great diagnosis to analyze the financial reality of clubs. A lower indicator represents 

more balanced management.

Ideally, it's close to 1.

*EBITDA- Profit before taxes, financial expenses, depreciation and amortization. It is the operating cash flow.

DEBTS

RK

2024 2024 2023 2022 2021 2020 2019 2018

1 Cuiabá SAF 0,00 0,00 0,02 0,21 0,20 0,12 0,00

2 Athletico-PR 0,00 0,00 0,77 0,70 0,61 0,71 1,52

3 Flamengo 0,26 0,03 0,22 0,30 1,12 0,54 0,76

4 Atlético-GO SAF 0,33 0,00 0,14 0,14 0,33 0,61 1,18

5 Fortaleza SAF 0,45 0,03 0,13 0,21 0,44 0,21 0,60

6 Ceará 0,54 0,83 0,22 0,20 0,26 0,14 0,19

7 Palmeiras 0,65 1,04 1,02 0,90 1,06 0,78 0,71

8 Fluminense 0,92 1,26 2,05 1,99 3,34 2,42 2,12

9 Red Bull Bragantino Ltda 0,97 1,09 0,86 0,94 0,99 3,20 6,67

10 Grêmio 1,10 1,01 1,54 0,81 0,93 0,93 0,98

11 São Paulo 1,17 0,98 0,89 1,35 1,60 1,26 0,93

12 Santos 1,40 1,43 1,58 1,25 2,37 1,10 2,05

13 Internacional 1,62 1,77 2,08 2,26 3,14 1,80 2,48

14 Vitória 1,65 3,42 2,24 2,28 4,26 6,87 2,56

15 Corinthians 1,71 1,73 1,17 1,80 2,01 1,84 1,01

16 Vasco da Gama SAF 1,96 2,06 4,92 3,81 4,35 3,45 2,39

17 Atlético-MG SAF 2,03 5,21 3,82 2,44 2,99 2,11 2,31

18 Cruzeiro SAF 2,64 2,43 6,79 6,41 9,33 7,62 1,46

19 Bahia SAF 2,75 2,40 2,85 1,08 2,05 1,18 1,51

20 Botafogo SAF NA 0,80 32,42 7,08 5,84 3,87 4,28

Net Debt / Total Revenue
Clubs



WORD FROM THE EXPERT
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Amir Somoggi, Sports Value´s partner, responsible for the study Finance of Brazilian clubs 

and pioneer in the financial analysis of clubs in Brazil, in the early 2000s.

"The financial figures of the clubs in 2024 show an improvement in
revenues, but a concerning increase in costs and significant losses.
At a time when more resources entered the market, the lack of
regulation (Financial Fair Play) led to a major imbalance. TOP 20
Brazilian clubs generated US$ 502 million in transfers and saw
growth in commercial and matchday revenues; even so, the clubs
presented losses of US$ -237 million. Our high-spending model is
proving unsustainable and requires urgent improvement. In addition
to the SAFs, which have already been increasing losses over the
years, associations clubs also reported very high deficits in 2024,
such as São Paulo and Corinthians”.



Conmebol Finances in 
2024

Brazilian Clubs Domination in the Copa 
Libertadores

58© 2025– Sports Value - All rights reserved



Conmebol Finances
Conmebol reached record revenues of US$ 850 million in 2024, thanks to the commercial success of the 

Copa America in 2024 in the US, which generated revenues of US$ 319 million.

Just as a comparison, the 2019 edition held in Brazil generated US$ 118 million in revenues.

Conmebol - Revenues & Net Result - US$ Million

Between 2017 and 
2022 accumulated 
losses of US$ -4 

million

In the last two 
years, profits 

totaled US$ 143 
million. The 

entity's financial 
success is recent. 



CONMEBOL
2024 x 2023 US$ Million

Conmebol Finances

Revenue Streams 2024 2023 Charge 2023-2024

Copa Libertadores 408 388 5%

Copa América 319 4 7468%

Copa Sudamericana 97 85 14%

Other 26 25 3%

Total Revenue 850 502 69%

 Revenue w/o Copa América 531 498 7%

Prize Money to Teams 430 321 34%

Administrative Expenses 154 93 66%

Net Result 112 31 261%

Retained Net Profits -

Assets- Cash and Banks 365 407 -10%

Fixed Assets 86 83 4%

Total assets 663 613 8%

Debts with loans 0 0 -

Net  Debt 0 0 -

Shareholders Equity 389 452 -14%

140



The Libertadores da América continues to be Conmebol's main product with revenues of US$ 408 million in

2024.

In 2024, Conmebol paid US$ 430 million to clubs and national teams in prizes and development projects. An

amount that represents 51% of its total revenue in 2024..

Libertadores, although it has improved 
as a product in recent years, still has low 

global appeal. 

Competition should be rethought to 
attract much more revenue from the 

broadcast of matches and commercial 
exploitation globally.

Just as a comparison, the revenue of 
the UEFA Champions League has already 

exceeded US$ 4 billion per year.

Conmebol Finances



Brazilian clubs completely dominate the Libertadores da América, with US$ 85 million received in 2024,

compared to US$ 29 million for Argentine teams and US$ 21 million for Uruguayans.

Brazilian Clubs Domination in the Copa Libertadores
Conmebol Finances



The Copa Sudamericana payouts are more balanced with a tie between Argentines and Brazilians.

Conmebol Finances



Share of Libertadores revenues in total club revenues in 2024- US$ M

Libertadores still pays very little for the reality of Brazilian clubs. It is only more attractive for the 
clubs that arrive, the grand final.

Conmebol Finances
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Comparison 
Brazil 

vs. 
Football Leagues
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Revenues- Football Leagues–BIG 5 Europe + MLS + Serie A Brazil- US$ billion

The revenues of Brazilian clubs are still very low, compared to other football leagues. Brazil, which was once the
main market outside Europe (6t most important league), a few years ago it became the 7th in revenues.

MLS, has already surpassed the TOP 20 teams in Brazil with revenues of more than US$ 2.2 billion, always without
considering transfers revenues. The biggest Brazilian teams totaled US$ 1.4 billion in operating revenues in 2024.

Brazil x Football Leagues
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Operating Revenues 2024- Major Football Leagues– World- US$ billion

Brazil has lost global competitiveness, due to the rise of the dollar in recent years and the still low market
development of Brazilian clubs, with few revenues in the international market in a solid currency.

Brazil x Football Leagues
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In commercial terms, Brazilian clubs, although they have seen their commercial revenues grow, are still
far behind the other leagues and their true potential.

In 2024, commercial revenues totaled US$ 329 million.

Commercial  Revenues 2024- Major Football Leagues– World- US$ billion

Due to the size of the 
Brazilian advertising 

market, clubs still earn 
very little from 

commercial revenues.

Brazil x Football Leagues
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Brazil's Serie A generates far less marketing and matchday revenue than the US MLS. The big difference
for Americans is the amount received from TV, almost 1.9 x higher.

MLS vs Serie A Brazil Revenues- 2024- US$ million

Brazil x Football Leagues
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The biggest Brazilian clubs and MLS compete for the top ranking of revenues among football clubs in the
Americas.

Operating Revenues-MLS Teams vs Clubs Brazil- 2024- US$ Million
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São Paulo

LA Galaxy

Austin
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Flamengo,      
Inter Miami and 
Palmeiras are 
the clubs with 

the highest 
revenues in the 

Americas in 
2024.

Brazil x Football Leagues



Broadcast Rights - First Division Leagues - In US$ billion

Broadcast Rights 3.6 1.5 1.2 1.2 0.55 0.54 0.28

International Rights

Difference Between 
First and Last

53% 48% 14% 18% 12% 1% ND

2,4x 4,3x 8,1x 01,4x 1,7x3,2x

Brazil x Football Leagues
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The stronger and more balanced the league's TV revenue split, the more the product thrives and grows for
all clubs.

Brazil x Football Leagues
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Wage Costs 2024- Major Football Leagues– World- US$ billion

In terms of wages, Brazil ranks 6th among the biggest leagues in world football. Wage costs reached
US$ 0.9 billion in 2024.

Brazil x Football Leagues
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Debts 2024- Major Football Leagues- World- US$ billion

In the comparison of debts, the TOP 20 Brazilian clubs occupy the 5th position globally among the leagues
analyzed, with more than US$ 2 billion in club debts.

Brazil x Football Leagues



Players´transfers in the 
World, LATAM and Brazil
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Players´'transfers fell from US$ 9.6 billion in 2023 to US$ 8.6 billion in 2024, representing a cut of 11%,
according to FIFA TMS report.

One of the main reasons for this fall was the reduced investment from Saudi Arabia, which had reached record
levels in 2023. Saudi clubs spent US$ 970 million on signings in 2023, compared to US$ 465 million in 2024,
a 52% decrease.

Transfers in the world, LATAM and Brazil

Players´ Transfers sales – World- US$ billion

Source: FIFA
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Female Players Transfers Revenues – World- US$ million

A highly positive highlight in the FIFA report was the significant increase in the financial value of women's
football transfers.
In 2023, women's transfers generated US$ 6.1 million, representing 0.06% of all international transfers. In
2024, this amount jumped to US$ 15.6 million, now accounting for 0.18% of the total.

Transfers in the world, LATAM and Brazil

Source: FIFA
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Highest Hiring Spend 2024 – US$ Million Highest Transfer Revenues-2024 – US$ million

Transfers in the world, LATAM and Brazil

Source: FIFA
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The leagues with the highest net profits in the sale (-) acquisitions of athletes in 2024 were Belgium, Portugal,
Brazil, Argentina and Netherlands.

Highest Player Transfer Profits- World In 2024- US$ million

Transfers in the world, LATAM and Brazil

Source: FIFA
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Transfers revenues – LATAM X Brazil – US$ million

The Latin American market handled US$ 1.2 billion in transfers in 2024 compared to US$ 857 million in
2023, a 45% increase. Brazil accounted for 45% of the total, on average over the last 7 years.

Transfers in the world, LATAM and Brazil

Source: FIFA
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Transfers revenues – LATAM – US$ million

Transfers in the world, LATAM and Brazil

Source: FIFA

Countries 2018 2019 2020 2021 2022 2023 2024 TOTAL 7 Years

Brazil 383 372 326 293 267 315 592 2.548

Argentina 198 212 132 155 147 277 348 1.468

Mexico 94 110 72 14 47 68 100 505

Uruguay 56 47 57 22 71 68 67 388

Colombia 37 43 34 38 42 50 46 289

Ecuador 23 31 18 15 35 25 13 159

Paraguay 24 19 3 19 30 28 21 144

Chile 19 17 12 8 22 18 22 117

Venezuela 7 4 5 1 0 2 11 30

Peru 6 2 3 3 2 0 9 25

Costa Rica 3 4 3 3 0 5 6 23

Bolivia 2 1 0 0 3 2 5 13

Panama 1 1 2 0 1 1 1 7
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Unique moment in the Brazilian football 
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Transfer Revenues – Brazilian Football US$ million Players Acquisition – Brazilian Football US$ million
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Brazilian clubs have jumped in transfer revenues and spending on player signings in 2024. Revenues in 2024 jumped 

88% and hiring 142%.

Brazilian clubs totaled investments of US$ 353 million, record values for the market.

Growth has been 227% since 2022.

Transfers in the world, LATAM and Brazil

Source: FIFA
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Transfers revenues-2016 to 2024 – Brazil – US$ million

As previously presented, transfers continue to be the second most important source of revenue for
Brazilian clubs and have gained importance in 2024.

The clubs that generated the most transfer revenue between 2016 and 2024 were Flamengo, Corinthians,
Palmeiras, São Paulo and Santos.

Transfers in the world, LATAM and Brazil

Source: Sports Value

Clubs 2016 2017 2018 2019 2020 2021 2022 2023 2024 TOTAL 9 Years

Flamengo 4 58 18 77 43 50 25 62 19 356

Corinthians 53 31 34 12 36 5 28 51 59 309

Palmeiras 19 12 49 28 29 25 33 38 76 308

São Paulo 41 60 43 27 29 22 32 25 16 294

Santos 27 25 10 55 18 19 14 35 36 238

Athletico-PR 12 9 12 34 39 6 19 49 49 230

Grêmio 7 24 38 28 23 28 20 10 18 196

Fluminense 19 14 34 27 10 20 18 3 46 191

Atlético-MG 29 14 23 27 5 18 17 23 32 188

Internacional 7 8 15 35 13 16 33 11 31 169



Digital Impact
Revenues >>Digital
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Sports Value has established a strategic alliance with Zeeng Data Driven.

Sports Value's analysis on Zeeng's platform maps the movement of more than
2.6 billion fans around the world, LATAM and Brazil.

And this year with the great news with data analysis of the impact of TIK TOK.

The two companies are already developing many joint analyses, especially for the
sponsor market. We are analyzing data and trends, so that sponsoring brands can
obtain effective return on sponsorship investments.

We also help clubs to understand how to monetize their digital assets.

Data-Driven Sponsorships and Smart Digital Activations are the only way for sponsors
to get ROI from their sports marketing investments.

Revenues >>Digital
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KPI´s Revenues >>Digital in 2024
Sports Value analyzed different club variables on the Zeeng platform to establish analysis metrics with the
clubs' 2024 financial data. The number of followers, although relevant, does not help to understand the
dynamics of the numbers.

Followers M

Data from January to December 2024 - Consolidated numbers from all social networks
Total Interactions M

Brazilian clubs 
have more than 
285 million fans 

on social 
networks

In 2024, the 
biggest clubs 

posted on social 
media more than 

280 K times.
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Here we look at followers vs. total interactions across all networks, showing how each club exploited its
digital asset.

KPI´s Revenues >>Digital in 2024
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Instagram continues to be the most powerful network for Brazilian clubs, in terms of engagement. 74% of
the total.

Zeeng Platform has begun to measure the impact of TIK TOK for clubs, and this network has already
surpassed YouTube in engagement.

Total Interactions M – Biggest clubs in Brazil – 2024 – By Social Network

10%

3.992 

556 531 
146 142 

Instagram TIK TOK YouTube X Facebook

74%

10% 10% 3% 3%

Brazilian clubs 
totaled for the first 

time more than                           
5.4 billion 

interactions with 
fans on social 

networks in 2024. 

KPI´s Revenues >>Digital in 2024
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The kings of Instagram!

Instagram- Data from January to December 2024

Total interactions on Instagram M Average interactions per post on Instagram

806 

751 

406 

343 

230 

196 

176 

146 

142 

133 

112 

97 

89 

79 

58 

52 

Flamengo

Corinthians

São Paulo

Palmeiras

Vasco da Gama

Atlético MG

Cruzeiro

Santos

Botafogo

Fluminense

Bahia

Internacional

Grêmio

Fortaleza

Sport

Ceará

Instagram is the 
network that 

produces the most 
return for 

sponsoring brands.

152.982

146.746

106.949

88.335

59.693

59.369

55.822

40.595

34.142

32.385

31.805

30.897

24.305

22.767

22.572

22.261

Flamengo

Corinthians

São Paulo

Palmeiras

Cruzeiro

Vasco da Gama

Atlético MG

Fluminense

Botafogo

Grêmio

Internacional

Santos

Fortaleza

Bahia

Sport

Vitória

Each Flamengo 
post on Insta 
generates an 

average of 153K 
interactions. 

Corinthians has an 
average of 147K 

per post.

KPI´s Revenues >>Digital in 2024
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The kings of TIK TOK!

TIK TOK Data from January to December 2024- Number of likes on posts- In M

112 

98 

87 

61 

33 

29 

26 

25 

25 

20 

13 

8 

6 

Flamengo

Corinthians

Palmeiras

Vasco da Gama

Fluminense

Botafogo

São Paulo

Atlético MG

Santos

Cruzeiro

Grêmio

Internacional

Fortaleza

TIK TOK is the 
network with the 
greatest current 

potential for clubs, 
especially to reach 

the younger 
audience.

KPI´s Revenues >>Digital in 2024
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The kings of YouTube!

Total views M Average views per video on YouTube
82

71
67

49
48

36
23

21
18

15
14

10
7
6
6

4

Flamengo
Corinthians

Palmeiras
Vasco da Gama

Atlético MG
Botafogo

Fluminense
Bahia

São Paulo
Cruzeiro

Santos
Grêmio

Paysandu
Remo

Internacional
Athletico PR

YouTube- Data from January to December 2024

70.788

62.293

43.728

36.320

35.806

33.037

29.991

29.407

28.202

27.627

23.891

21.155

12.134

11.577

9.598

8.906

Vasco da Gama

São Paulo

Flamengo

Corinthians

Cruzeiro

Botafogo

Palmeiras

Grêmio

Atlético MG

Fluminense

Bahia

Santos

Internacional

Remo

Athletico PR

Sport

Flamengo 
leads in views 
on YouTube, 
with 82M.

Vasco is the 
one that 

generates the 
most average 

views per 
post., 71K per 

video.

KPI´s Revenues >>Digital in 2024
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 Sponsorship Revenues 2024  R$ M 56 44 26 15 14 14 13 13 11 10 10 10 7 7 6

Total Interactions 2024 1.048 964 527 203 290 208 130 480 125 358 223 139 50 92 38
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RK Sponsorship revenues in US$ million X Total interaction in 2024

Many teams have high engagement rates, but small sponsorship revenues.

Data-driven sponsorships and activations are the path to more sponsor revenue.

KPI´s Revenues >>Digital in 2024
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TOP posts on Brazilian football in 2024 from each club

Santos on Instagram - 2 posts = 6.5M interactions.

KPI´s Revenues >>Digital in 2024
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Flamengo on Instagram - 2 posts = 3.3 M interactions

KPI´s Revenues >>Digital in 2024
TOP posts on Brazilian football in 2024 from each club
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Fluminense on Instagram - 2 posts = 2.5 M interactions

KPI´s Revenues >>Digital in 2024
TOP posts on Brazilian football in 2024 from each club
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Corinthians on Instagram - 2 posts = 2.4 M interactions.

KPI´s Revenues >>Digital in 2024
TOP posts on Brazilian football in 2024 from each club
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Palmeiras on Instagram- 2 posts = 2 M interactions. 

KPI´s Revenues >>Digital in 2024
TOP posts on Brazilian football in 2024 from each club
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São Paulo on Instagram- 2 posts = 1.9 M interactions.

KPI´s Revenues >>Digital in 2024
TOP posts on Brazilian football in 2024 from each club
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Vasco da Gama on Instagram - 2 posts = 1.6 M interactions

KPI´s Revenues >>Digital in 2024
TOP posts on Brazilian football in 2024 from each club
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Neymar's effect at Santos in 2025
Zeeng Platform has already captured the impressive growth of Santos' social networks
with the arrival of Neymar in 2025.

Santos already has more than 24 M followers on all networks, behind only Flamengo and
Corinthians.
Total Santos Interactions – 2024 x 2025- In M

The club more than doubled the total number 
of interactions on networks for the entire 

year of 2024 in less than 4 months of 2025.

Interactions Growth – 2024 x 2025 – In M

+77 %

+320 %
+161%

KPI´s Revenues >>Digital in 2024
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Where Santos can be in 2025 thanks to Neymar?
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The club went from an 
intermediate position to one of the 

highlights of Brazilian football.

KPI´s Revenues >>Digital in 2024
Neymar's effect at Santos in 2025
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TOP posts from Santos in 2025

Santos on Instagram- 3 posts =   17 M interactions

The 30 most impactful posts in Brazilian football in 2024, incredible 28 publications 
were from Santos alluding to Neymar.

KPI´s Revenues >>Digital in 2024
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Santos on TIK TOK 3 posts = 12 M interactions

KPI´s Revenues >>Digital in 2024
TOP posts from Santos in 2025
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Word Cloud - The strength of the Neymar brand 

Fans comments on social media 

KPI´s Revenues >>Digital in 2024
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Media return for sponsors

Sports Value has been working with different sports sponsors in Brazil and abroad. The analyses show that 
to obtain ROI with sponsorships, it is not enough to just expose brands on signs, uniforms and backdrops.

Brazilian model of excessive visual pollution and low impact due to lack of smart activations, reduce the 
sports marketing market potential in Brazil.

The Brazilian market needs to qualify its sports marketing.

Excess of exposed brands reduces return for 
sponsors.

So many betting companies limits the 
development of the sports marketing market in 

Brazil. 

Brands spend more and more and see limited returns due to too many 
sponsors, including competing brands.
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The Brazilian sports marketing market needs to seek inspiration in global cases. Sports Value has as a goal
and ambition that this studies can contribute to a change in the mentality of the market.

The company Relo Metrics, a global reference in the leagues, teams and sponsors media coverage,
published a very in-depth study on the impact of US leagues on sponsoring brands.

U.S. leagues generated 
US$ 11 billion in media 

return for their 
sponsors in 2024.

Leagues generated an 
unbelievable 938 billion 

impressions with 
sponsoring brands.

Case US Leagues 2024

Media return for sponsors
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Broadcasts of the 
matches were 

responsible for US$ 9.6 
billion in return, 87% of 

the total.

Instagram is the social 
network with the most 

impact, YouTube the 
worst.  Brazilian market 
reduces its impact with 

more live games on 
YouTube.

Media return for sponsors
Case US Leagues 2024
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MLB baseball is the league with the 
most impact for sponsors at                            

US$ 4.9 billion.

NBA and NFL come next with                               
US$ 2.3 billion and US$ 2.2 billion, 

respectively.

Media return for sponsors
Case US Leagues 2024



110

Nike is by far the brand 
with the most return                                  

US$ 3 billion, followed by 
State Farm US$ 275M , 

Gatorade US$ 156 M and 
Adidas US$ 124 M. 

Media return for sponsors
Case US Leagues 2024
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NBA dominates the impact for sponsors on social 
networks, thanks to the global character of its 

business. 

NBA  US$ 731 M

NFL US$ 265M

MLB US$ 196M

MLS  US$ 183 M

Return with sponsorships - Social Networks 

69% of the return from NBA jersey patches in 
2024 sponsors came from social networks.

Media return for sponsors
Case US Leagues 2024



112

TIK TOK gains in importance in 
return for sponsoring brands.

Media return for sponsors
Case US Leagues 2024
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Sponsorships on NBA 
jerseys lead the 

return among this 
format in the 

leagues. 

MLS appears in 
second place.

Media return for sponsors
Case US Leagues 2024
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Sponsorship Revenue - US Leagues - US$ Million

1,9

1,6

1,2

0,8
0,7

NFL NBA MLB NHL MLS

TOP 5 = US$ 6,2 bi

Case US Leagues 2024

Media return for sponsors
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NBA is the most 
successful 

example of global 
expansion of a U.S. 

league.

NBA has 17 offices 
in different 
countries.

Case US Leagues 2024

Media return for sponsors
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The NBA's global expansion has caused interest in the league to explode in key 
markets, especially among younger players.

Case US Leagues 2024

Media return for sponsors

Source: S&P Global Market Intelligence



Football product 
qualification in Brazil
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Football product qualification
Brazilian football has never earned so much from sponsorships, but the quality of brand exposure continues to 
fall. The more sponsors spend, the more polluted the promotion of their brands is.

According to a report by Ibope Repucom, Serie A clubs added 132 brands to their uniforms in 2024.

Added to the sponsors of signs and other properties there is an absurd visual pollution, which 
makes it impossible for brands to obtain a minimally satisfactory return.
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Map of the visual pollution of Serie A clubs
Football product qualification
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Data from Ibope Repucom show an excess of brands, many of them with high investment potential, but 
with low effective returns. Better organizing visibility and generating returns should be the focus of 

Brazilian football as soon as possible.

Source: Ibope Repucom

Football product qualification
Map of the visual pollution of Serie A clubs
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Football product qualification
Map of the visual pollution of Serie A clubs

Source: Ibope Repucom
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Football product qualification
Map of the visual pollution of Serie A clubs

Source: Ibope Repucom
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Map of the visual pollution of Serie A clubs
Football product qualification

Source: Ibope Repucom
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The company Altman Solon, which conducts numerous surveys on the consumption habits of sports fans in
the world, presented in its 2024 edition very valuable insights.

There is an irreversible trend that increases interest in highlights in the 18-24 age audience.

Live gaming is no longer the only interesting product for young people.

Football product qualification
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A representative part of the fans follow the leagues on social networks. A smaller portion watch the matches or
highlights.

The challenge is to convert followers into engaged fans who generate audience and consumption with the
leagues and teams.

Football product qualification
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There is a clear trend of increased interest in highlights and short videos in younger generations, who spend
more time consuming this content and are more engaged.

Football product qualification
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In the coming years there will be an intense search to monetize sports audiences. The more aligned with the
fan interest the competition is, the more financial return it will achieve.

Football product qualification
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Annual Commercial Revenue - € million

Source: UEFA

Commercial revenues reached                                     
€ 9 billion for the first time, more than 

TV rights from the Leagues.

European football should serve as a reference and benchmark for Brazil.

Football product qualification
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Annual revenue from Technical Sponsor
Kit & Merchandise sales -€ million

Football product qualification

Source: UEFA
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Football in Europe seeks to maximize the maximum of the domestic and global advertising market.

Football product qualification

Source: UEFA
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Annual Matchday Revenues - € million

Each Real Madrid 
match generates an 

average of €7.4 million 
in matchday and PSG 

€7.3 million per game. 

The average spending 
per match for PSG fans 

is €137, Barcelona 
€118 and Real Madrid 

€102. 

Source: UEFA

Football product qualification
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How to improve the football product in Brazil?
Quality of brand exposure: European and US leagues regulate the exposure in
order to enhance the product. Visual pollution ruins the return of sponsors
and worsens the perceived quality of the show.

Global performance: No league grows and develops without international
appeal from its competitions and teams. The world has 4 billion football fans
and less than 5% are in Brazil.

New content beyond live matches: Focusing only on broadcasting reduces
the impact of the business and market appeal.

Social media monetization: Clubs have a high impact on social media, but low
commercial return. The Brazilian market needs to evolve to a digital model
with high monetization.

Fan-Centric Fans in Brazil are not yet at the center of clubs' marketing
strategies and are increasingly looking for new alternatives.

Football product qualification



Sports Value has been developing a series of
exclusive services to corporate clients.

Sponsors, clubs, startups, investors, agencies,
federations and communication groups have all
benefited from these unique analyses, in Brazil and
abroad.

Some of the most innovative ideas of crossing
financial, marketing, digital and trends data are
being delivering to the clients.

If your company or club's goal is to increase 
returns with disruptive strategies in sport, 

Sports Value can help a lot.
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NEW SPORTS MARKETING  INDEXES

© 2025– Sports Value - All rights reserved



SPORTS VALUE
EXCLUSIVE CONTENT

Surveys & Publications

Blog & Insights

Global Newsletter

https://www.sportsvalue.com.br/en/surveys-and-publications/
https://www.sportsvalue.com.br/en/our-blog/
https://www.linkedin.com/newsletters/6900131625242292224/


135

Disruption in Sport - Sports Value´s Vision

Fan EngagementSmart Stadium

Sports trendsSports practice

Digital  Transformation

Data Driven Sponsorships

ESG  & SportsStartups consultancy Business Plan to investors



SPORTS VALUE´S SERVICES



Thank you!

Amir Somoggi
+55 11 99749 2233

amir.somoggi@sportsvalue.com.br
www.sportsvalue.com.br

mailto:amir.somoggi@sportsvalue.com.br
http://www.sportsvalue.com.br/
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