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METHODOLOGY <

Sports Value has the extensive historical series of financial statements
data, from different football clubs' market in Latin America and worldwide. H H D

The data makes up one of the largest finance/marketing/digital data

analytics in the football world. We have decades of global data and current
information from digital, finance, marketing and trends. @
Brazilian football clubs' analysis has a historical series that began in 2003.

The most extensive on the market. We have data from all over Latin America,

Europe, USA and Asia.

The data in this report are extracted from the public financial statements of j
the 20 clubs with the highest revenues in Brazil in 2024. ‘

The TOP 20 make up our League, if Brazil had it, to compare with
international markets. Exchange rate impacted the numbers.
| O sportsvalue
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INTRODUCTION

Sports Value has just finalized its latest study on the finances of Brazilian clubs
in 2024. The study analyzed the biggest football clubs in Brazil. by revenues,
costs, net results, and debts.

The material also includes many special analyses such as the transfer market,
clubs' digital impact, sponsors media return and football product qualification in
Brazil.

The devaluation of the Real against the Dollar in 2024 impacted the numbers.

Brazilian clubs presented huge growth in R$ in transfers, commercial revenues
and matchday

TOP 20 Brazilian clubs reached their highest revenue in history in Rears,
R$ 10.9 billion in 2024 a 22% increase. In Dollars, the growth was 3%.

© 2025- Sports Value - All rights reserved
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INTRODUCTION

Some TOP 20 clubs- 2024 s data;

The TOP 20 clubs went from US$ 1.4 billion in 2022 to U/S$ 1.9 billionin 2024, in
total revenues.

Without players transfers, in 2024, TOP 20 clubs reached US§ 1.4 billion in
operating revenues, against US$ 1.15 billion in 2022.

Flamengo reached US$ 212 million in operating revenues (without transfers). In
2024. The club is the highest revenue in all Americas.

In Dollars, the best combined revenues from the TOP 20 teams was in 2012,
when the TOP 20 teams generated US$ 2.4 billion, but that time the exchange
rate was US$ 1 =R$ 2.0 andin 2024 US$ 1 =R$ 5.78.

This result in 2024 positioned de TOP tier clubs in Brazil, far from MLS, that
generated US$ 2.2.billionin revenues.
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INTRODUCTION

Some TOP 20 clubs- 2024 s data;

The TOP 20 clubs' football costs reached US$ 1.51 billion in 2024 compared
to US$ 1.43 billion in 2023., a 5% increase in US$.

Football costs represent now &0% of revenues in 2024 and include wages
and other football direct expenses. In 2022 the index was 71%. Wages
reached US$ 0.9 billion in 2024.

The 2024 presented deep losses to the clubs, After net profits of
US§ 188 million in 2023, the losses appeared. In 2024 the clubs posted
US$ -237 millionin net losses.

Debts in 2024 reached US$ 2.1 billion.
Federal tax debts totaled U/S$ 0,5 billion.

© 2025- Sports Value - All rights reserved
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TOTAL REVENUES

TOP 20 clubs reached U/S$ 1.9 billion in revenues in 2024, 3% more than in

2023. In R$ presented 22% increase. A

Increased transfers, inflation of the amounts paid for sponsorships and the | \“ $

exploitation of teams matches were the highlights of 2024. "y

TV rights and prize money totaled /S$ 571 millionin 2024. :‘é; " -

The main impacts were. players transfers that reached US§ 502 million in g

2024 and commercial revenues US$ 329 million. .
TS o

When reclassified the football members as matchday income, which includes v e
also gate receipts, matchday touched US$ 337 millionin 2024. i

Amateur sports and social club generated U/S§ 62 millionin 2024.

© 2025- Sports Value - All rights reserved
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TOP 20 clubs- Total revenues — US$ billion

Updated by inflation and annual exchange rate

TOP 20 Brazillian football teams revenues
USS billion
M Total Revenues 11 Operating Revenues - Without transfers
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u Total Revenues 059 0,75 1,06 0,83 163 1,32/1,34 198 219 243 201 1,64 130 1,80 1,64 1,54 1,62 1,04 1,25 1,43 1,83 1,89
0,81 068[100 1,02 07<|>217f177ﬁ155 117 1,64 1,47 1,26 1,35 0,71 1,00 1,15 1,42 1,40
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TOTAL REVENUES
TV rights accounted for 30% of total revenues in 2024, from 52% in 2021.

Transfers reached 26% of the total. Marketing & Commercial revenues represented
18% and are consolidated as the third most important income source.

Members and sacial club represented 11% of the total.

Gate receipts and other stadium operations 10%.

Brazilian football needs to leverage marketing revenues through sponsors. The
challenge is to create recurring resource generation from djgital transformation and
new sponsorship returns.

From page 84 we explored digital impact and retorn for Sponsors.

O sportsvalue
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Top 20 clubs — Total Revenues- US$ billion

Updated by inflation and annual exchange rate
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TOP 20 clubs — Revenues Breakdown - In %

M Broadcast rights M Players Transfers W Marketing M Social, Members, Amateur M Gate Receipts M Other
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2024

TOTAL REVENUES

TOP 20 clubs — Revenues Breakdown - In %

M Broadcast rights

M Players Transfers

B Commercial

H Social and Amatrur
H Gate & Stadium

m Other

2023

M Broadcast rights

M Players Transfers

B Commercial

M Social and Amatrur
H Gate & Stadium

H Other
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TOP 20 clubs — Revenues Breakdown — 2024 - In US$ million

Gate Members,
Receipts, 190 147

Social
Broadcast rights, 571 Players Transfers, 502 Commerical , 329 | Other , 87 Club, 62
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Consolidate Revenues TOP 20 Brazilian football teams in 2024

» , T
TV rights Members

USS 571 million USS 147 million

Players transfers Amateur club

USS 502 miIIiolQUSS 62 miIIion<

Commercial

USS 329 million Gate receipts
USS 190 million
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’ = @ HIGHEST TOTAL REVENUES IN 2024 ‘
=

g =
US$ 231 M US$ 220 M US$ 193 M
NO/S *
SPFC| oA
&
@ US$ 127 M US$ 118 M US$ 117 M
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Flamengo
Palmeiras
Corinthians

Sao Paulo
Fluminense
Atlético-MG SAF
Athletico-PR
Internacional
Grémio

Vasco da Gama SAF
Santos

Red Bull Bragantino
Cruzeiro SAF

Bahia SAF

Fortaleza SAF

es in Brazilian Football in 2024

US$ million

ource: Sports Value =
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Total revenues — US$ million

Total revenues- US$ million Charge
2022 2021 2023-2024

Flamengo 280 225 194 129 237 -18%
Palmeiras 185 164 163 102 160 19%
Corinthians 191 149 90 91 106 1% TUP 20 C|UbS reached
Sdo Paulo 139 126 83 69 99 -9% g
Fluminense 98 67 60 37 66 21% US$ 1.9 billion in
Atlético-MG SAF 90 79 90 26 88 30% revenues.
Botafogo SAF 79 29 22 31 53 -
Athletico-PR 104 71 50 63 97 -5% .
Internacional 86 89 68 54 110 3% Botafogo SAF didn't
Grémio 95 65 89 82 110 -8% publish its accounts,
Vasco da Gama SAF 74 26 33 37 54 10% in disagreement With
Santos 87 65 /3 46 100 -8%
Red Bull Bragantino 100 67 52 28 10 -26% the current
Cruzeiro SAF 50 29 26 24 72 29% legislation.
Bahia SAF 36 19 37 25 47 44%
Fortaleza SAF 53 49 31 17 30 -15%
Cuiabd SAF 29 26 13 4 6 33%
Vitoria 15 8 11 7 13 118%
Ceara 27 33 28 20 26 -33%

Atlético-GO SAF 5 19 20 10 5 198%
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Who's coming right behind?

These clubs presented revenues that can lead them, in future studies, to participate in
the TOP 20.

Revenues in 2024 US$ million

Coritiba SAF

Améica MG SAF 0L D

Goias

Novorizontino
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TOP 20 clubs- Players transfers revenues and share of the total-US$ million

Updated by inflation and annual exchange rate

= Revenues TOP 20 clubs - Players Transfers US$ M - Share of total revenue
700 40%
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mmm Revenues TOP 20 clubs - Players Transfers US$ M | 153 226 327 191 602 358 256 317 328 340 462 229 231 259 307 362 411 302 293 267 315 502
- Share of total revenue 26% 30% 31% 23% 37% 27% 19%  16% 15% 14% 23% 14% 17% 14% 19% 24% 27% 32% 20% 20% 22% 26%
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In the last 6 years Brazilian clubs have generated US$ 2.1 billion in players transfers. In the last 10 years
US$ 3.2 billion.

Between 2003 and 2023 US$ 7 billion.
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Revenues - US$ million - 2024

TV & prize money

78

Flamengo
Corinthians

Palmeiras EET T W TS YWY YR e 45
Atlético-MG I T T e /] 3

S30 Paulo e I L S T YW el /]

Grémio TR T T A s . LWE 34
Fluminense Iy P S e T )9
Vasco T S S SRR 05

51

Internacional IS ) 5
Cruzeiro HENIENTEFETEELTEY T OENT 2/
Fortaleza IEENEETTFREIET TSEIEEEE 20

Bahia EEEEEEES——————— 20
Vitéria EEEEEEEEE————— ]7
Santos NSNS |5

Atlético-GO s 10

Athletico-PR s 10
Cuiabda m———— 10
Ceara mmmm 4
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Palmeiras
Corinthians
Athletico-PR
Fluminense
Santos
Atlético-MG
Internacional
Vasco
Cuiaba
Flamengo
Grémio
Sao Paulo
Cruzeiro
Bahia
Fortaleza
Ceard
Coritiba
Atlético-GO

TOTAL REVENUES

Revenues - US$ million - 2024

Players transfers
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Revenues - US$ million - 2024

Marketing & Commercial

Flamengo

Corinthians

Palmeiras  mmm T S I o T e L S e 33

S3o0 Paulo mErrEETssTSSTESEEIY (7

Santos EFaE-CEEEEETS—TY |5
Internacional ETEEETETEEEE————— 15
Athletico-PR EEEEEEEsSS—————— 15
Grémio IEEEEEEEEEEEE——— ]5

44

Fluminense maeeesss——— 14
Cruzeiro IEEEEEEEEE————— 13
Atlético-MG mmees——— )
Vasco mmaammmmmmmmm 10
Bahia m———— 10
Fortaleza s 3
Vitéria ma—— 7
Cuiabid s 6
Ceara mmmm 3
Atlético-GO mmm 2

73
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Revenues - US$ million - 2024 O\NO/70

Members & Social

Palmeiras 24
S3o Paulo 22
Flamengo 21

Grémio T N T T T N e P L S e T |7
Fluminense HE T T Y SO N Tees T TW T m T ] 16
Internacional EEETEEEEFT L TSRS i FWESEY WY v o] 15
Corinthians S T e ] ]
Athletico-PR s S S L I e 1.0
Vasco NI LD U VT LS VaE 9
Bahia meTwsTy TysseETw 7
Fortaleza I 7
Atlético-MG IS 6
Cruzeiro IEEEEEEEEEEENNENS G
Santos I 5
Cearda SN /]
Coritibha NI 4
Vitéria mE——— 3
Cuiaba m 0
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Revenues - US$ million - 2024

Gate receipts & Stadium Operations

29
29

Sao Paulo

Flamengo
Corinthians o N N N S S Py 16
Palmeiras NS PSS ST LT —— ] 5,
Atlético-MG I T I TR T G L T s TN 14
Athletico-PR NIRRT TS 1LY RPN . e 13
Cruzeiro TSI WY S ST O
Bahia BTN TR Y] S
Vasco BUfmmmmer I 5
Fluminense IS 5
Fortaleza IS 5
Internacional IEEEE——— 3
Ceard I 3
Cuiabd EEE—— 2
Grémio I 2
Atlético-GO mmmm 2
Vitoria e 2
Santos mm 1



O sportsvalue COMMERCIAL REVENUES Ly

Sponsorships & Licensing b=

Some clubs, in addition to sponsorship revenues, have been able to increase earnings with new commercial
revenues. Brand licensing and product sales are important sources that need to be explored.

According to calculations by Sports Value, sponsorships represent about 80% of the clubs commercial revenues.

Commercial Revenues — US$ million - 2024

B Sponsorships M Licensing & Royalties = Commercial Total

73
56
44 44
33
26
17 17 15 15 15
13 13 3 1 4 14 14 10 13 12 12
7 6 8
o F A N: i1 B0 n:l KB

Flamengo Corinthians Palmeiras Sdo Paulo Santos Internacional Athletico-PR Grémio Fluminense Cruzeiro Atlético-MG



O sportsvalue MATCHDAY REVENUES 2 i
Matchday Revenues — Football Members + Stadium Operations O\O70
Revenues- US$ Million

Flamengo
Sao Paulo
Palmeiras
Athletico-PR
Corinthians
Atlético-MG
Grémio
Internacional
Fluminense
Vasco da Gama
Cruzeiro
Bahia
Fortaleza
Ceara
Coritiba
Santos
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Members + Gate Receipts + Explotations
Highest Matchday Revenues- Share of total — 2024

O\O/0O

B Football Members m Gate & Stadium Oprtations
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© sportsvalue MATCHDAY REVENUES

Members + Gate Receipts + Explotations

O\OYC

Highest Matchday Revenues 2024 vs. Average Attendance Serie A 2024

mmm Matchday USS M ——Average Attendance
45 60.000
40
50.000
35
30 40.000
25
30.000
20
15 20.000
10
10.000
5 I . .
0 Vi d 0
Flamengo Sdo Paulo Palmeiras  Athletico-PR Corinthians Atlético-MG Grémio Internacional Fluminense Zs::‘aa Cruzeiro Bahia Fortaleza Ceara Santos Vitéria
= Matchday USS M 42 38 28 23 21 19 19 18 17 14 14 14 11 7 6 5
——Average Attendance 51.084 39.903 31.328 30.314 43.605 28.989 20.345 30.820 32.171 20.248 30.028 36.022 31.125 28.150 11.249 23.249

Many clubs manage to attract high audiences to the matches, however, still fail to maximize all

this potential in new revenues.
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Sao Paulo reaches US$ 38 million with Morumbis and Members in 2024. \/

SPFC - Matchday Revenues US$ M Morumbis Revenues- US$ M
2022 w2023 m2024 2022 w2023 w2024
11
38
36
7
22 20 6
17
12 13 3 3 3
2802
I 2 y 1 1 2
: “ & - |
3
I = I mull £ ) s

S tickets & Advertisi Rent Stadium total
Gate Receipts Stadium Football Members Matchday Total eﬁ::pilt(;l:ys Fo[ising - | e

Footital - Rb otk feachad Revenues from advertising for

the stadium went from US$ 2 M

US$ 9M for the first time. to US$ BM.
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REVENUES WITHOUT TRANSFERS

Sports Value always analyzes revenues without plyers” transfers, to understand the
operating revenues of each club.

Without the transfers the volume generated by the TOP 20 clubs was
US$ 1.4 billion in 2024, similar to 2023. In R$, the operating revenues jumped 15% in
2024.

Flamengo, Palmeiras, Corinthians and Sao Paulo are the TOP 4 in operating revenues in
Brazilian football in 2024.

If the Brazilian football has created a concrete National League, the market could reach
infinitely higher revenues. In the current model, only a few entities can outperform teams
from abroad.

| O sportsvalue
© 2025- Sports Value - All rights reserved
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Top 20 clubs — Operating revenues- USS$ billion

Updated by inflation and annual exchange rate

2,07 21
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— ?gg HIGHEST OPERATING REVENUES IN 2024

-—
— e )
US$ 212 M US$ 144 M US$ 134 M
*
CAM
US$ 85 M US$ 72 M

© 2025- Sports Value - All rights reserved



Highest Operating Revenues in Brazilian Football in 2024
US$ million

Flamengo

Palmeiras

Corinthians

Sao Paulo
Atlético-MG SAF
Fluminense

Grémio

Internacional
Vasco da Gama SAF
Cruzeiro SAF
Athletico-PR

Bahia SAF

Santos

Fortaleza SAF
Vitoria
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Operating revenues- US$ million

Operating revenues-w/ Transfers - US$ million Charge
2023 2022 2021 2020 2019 2023-2024

1 Flamengo
2 Palmeiras 147 131 138 74 133 -2%
3 Corinthians 140 121 85 54 95 -4%
4 Sao Paulo 114 81 62 40 73 -3%
) Atlético-MG SAF 67 62 73 21 47 27%
() Fluminense 95 49 60 37 40 -24%
7 Grémio 85 46 61 59 83 -18%
8 Botafogo SAF 57/ 21 29 20 44 -
Internacional 71 56 53 41 76 -17%
Vasco da Gama SAF 49 26 23 31 51 6%
Cruzeiro SAF 45 26 25 19 45 13%
Athletico-PR 55 52 44 25 64 -9%
Bahia SAF 35 17 31 23 36 31%
Santos 51 52 54 30 46 -15%
Fortaleza SAF 46 46 31 15 28 -20%
Vitoria 13 6 7 7 8 137%
Cuiaba SAF 20 20 12 4 6 -9%
Atlético-GO SAF 4 16 20 9 5 307%
Ceara 25 27 23 15 22 -40%
Red Bull Bragantino Ltda. NA NA NA NA NA =
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FOOTBALL COSTS

The TOP 20 clubs' football costs reached US$ 1.51 billion in 2024 compared to US$ 1.43
billion in 2023. In R$ they presented a 26% increase.

In 2024, costs followed revenue growth and reached the highest level in history (In R$).

Among the big Brazilian clubs, Flamengo, Palmeiras, Corinthians, Sao Paulo, Fluminense
and Red Bull Bragantino were the ones with the highest football costs in 2024.

This year many clubs presented football costs higher than revenues, a very worrying
factor for the financial health of the market.

Bahia SAF, Ceard, Fortaleza SAF, Cruzeiro SAF, Vitoria, and Red Bull Bragantino Ltda. had
presented football costs above revenues in 2024.

© 2025- Sports Value - All rights reserved
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1,23

1,10
0,77
0,65
0,57
0,43 I |

1,62

FOOTBALL COSTS

Top 20 clubs — Football costs — US$ billion

1,81
1,74

1,44

Updated by inflation and annual exchange rate

1,51

1,41 14
127 4,5,
1,15
1,04
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| ‘ 0,88

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024



US$ 150 M
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\ %\ @ US$ 113 M US$ 95 M USS$ 75 M
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Football Costs- US$ million

Football Costs US$ million
2023 2022 2021

Charge

2020 2023-2024

-

Flamengo

2 Palmeiras 142 117 111 100 127 6%
3 Corinthians 137 108 59 89 113 -4%
) Sao Paulo 106 88 74 64 106 7%
5 Fluminense 86 50 43 27 46 10%
6 Botafogo SAF 84 49 29 20 44 -
7 Bahia SAF 37 19 28 26 34 107%
8 Red Bull Bragantino Ltda 83 33 30 22 7 -10%
9 Internacional 62 75 50 52 76 13%
Vasco da Gama SAF 70 17 23 31 51 0%
Grémio 74 65 66 60 78 -7%
Cruzeiro 35 21 22 48 109 95%
Atlético-MG SAF 80 86 93 60 76 -19%
Athletico-PR 67 46 29 30 48 -10%
Santos 55 39 46 60 68 4%
Fortaleza SAF 45 29 19 12 17 6%
Vitoria 16 9 7 7 7 101%
Cuiaba SAF 20 16 10 3 4 11%
Ceara 21 26 22 15 19 -6%
Atlético-GO 13 15 15 9 4 21%
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Top 20 clubs - Football Costs / Total Revenue — Index In %

93%
80%
o 76% § 76% [ 76% I .o, 76% f§ 78% I N 77% 76% | 78% QT
" 71% 6 72% J0% I 73% 0%
63% | °°° f 5% 62%
60%

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Clubs are leveraging their management with banks loans to spend more in wages and

players adquisitions.
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Football Costs / Total Revenue - Index In %

Football Costs /Total Revenues - In %
2023 2022 2021

(B Atlético-MG SAF 71% 109% 95% 229% 86% 79%
yA Cuiaba SAF 65% 64% 77% 71% 63% ND
kI Athletico-PR 69% 62% 64% 48% 50% 81%
Z3 Corinthians 73% 73% 66% 98% 107% 80%
LI Palmeiras 77% 77% 66% 98% 79% 82%
B Santos 64% 59% 58% 114% 63% 90%
A Flamengo 62% 64% 64% 84% 65% 65%
I Grémio 70% 100% 74% 73% 70% 62%
I Internacional 71% 83% 74% 96% 69% 76%
Fluminense 99% 79% 75% 72% 70% 56%
Vasco da Gama SAF 97% 67% 49% 50% 60% 52%
Sao Paulo 234% 79% 61% 93% 91% 74%
Red Bull Bragantino Ltda 91% 87% 56% 77% 75% 361%
Vitoria 72% 72% 87% 203% 151% 84%
Cruzeiro SAF 85% 63% 61% 70% 58% 99%
Fortaleza SAF 129% 85% 77% 75% 72% 94%
Ceara 103% 100% 76% 103% 72% 70%
Bahia SAF 303% 49% 37% 68% 148% 274%

On average, in 2024, the 20 clubs have 80% ratio, of football costs over revenue.
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Top 20 clubs - Football Costs / Total Revenue — Index In %

Below 80% of revenues Above 80% of revenues

Atlético-MG SAF Fluminense 80%
Cuiaba SAF Vasco da Gama SAF 85%
Athletico-PR Sao Paulo 90%
Corinthians Red Bull Bragantino... 102%
Palmeiras Vitodria 103%
Santos Cruzeiro SAF 106%
Flamengo Fortaleza SAF 107%
Internacional Bahia SAF 149%

The high number of clubs that have football costs above the revenues generated is quite worrying.

(Amounts received from the LFU should not be accounted for the revenues)




Osportsvalue  PLAYERS INVESTMENT- INTANGIBLE ASSETS

Top 20 clubs - Intangible Assets
Amounts invested in players- In 2024- In US$ million

Flamengo
Palmeiras mEE———EEEE——— 59 3
Bahia SAF EEEEEsEssss———— 51 4
Cruzeiro SAF EEEEsE——————— 49,6
Red Bull Bragantino Ltda messssssssss——— 37 3
Atlético-MG SAF mss——— ]
Corinthians EEEE—— 331',52 The 20 clubs combined
A 11 represented an intangible
Vasco da Gama SAF s 34 1 asset Of more than
Sdo Paulo msssssssm 245 e
Grémio mE———— 24,4 US$ 620 million in 2024.
Athletico-PR mssssssm 21 8
Fortaleza SAF mmmsmsm 17,6
Santos mmmmm 119
Fluminense mmsm 11 3
Cuiaba SAF m 38
Ceara m 26
Vitéria m 2,6
Atlético-GO SAF & 1,6

135,4




HIGHEST FOOTBALL WAGES IN 2024
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US$ 91 M US$ 78 M US$ 70 M

@ US$ 65 M US$ 60 M US$ 54 M
@sportsvalue
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The TOP 20 clubs in Brazil saw wage costs, which include salaries, image and bonuses to athletes rise 22% in

R$ in 2024.
Wage Costs — 2024- US$ Million

FLAMENGO
PALMEIRAS

CORINTHIANS

SAO PAULO

FLUMINENSE

RED BULL BRAGANTINO LTDA
BAHIA SAF

ATLETICO-MG SAF
INTERNACIONAL

GREMIO

VASCO DA GAMA SAF
CRUZEIRO SAF

SANTOS

ATHLETICO-PR

FORTALEZA SAF

CUIABA SAF

VITORIA

CEARA

ATLETICO-GO SAF

Wages sum US$ 0.9 billion in
2024.

Represented 47% of total
revenue and 64% of operating
revenue.




NET PROFIT / LOSS

The TOP 20 clubs recorded combine Net Losses of US$ -237 million in 2024, in contrast
of US$ 188 million in 2023.

Amounts received from Liga Forte Unido in 2023 helped to cover the losses. The clubs are
spending more than the operating revenues can sustain.

The clubs with the highest profits in 2024 were Palmeiras, Cuaiba SAF and Grémio.
Palmeiras, thanks to record players transfers. reached net profits of US$ 34 million.

Athletico-PR net profits sum US$ 149 million in 7 years, Flamengo another
US$ 130 million. They can be considered the richest teams in Brazil!

In the last 7 years, the TOP 20 teams had combined Net Losses of U/S$ 432 million, in
values adjusted for inflation. In the last two decades, accumulated losses have exceeded
US$ -3.2 billion, in updated values.

,\ O sportsvalue
© 2025- Sports Value - All rights reserved
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64 22
% -221 .
-462

2003 2004 2005 2006 2007

PROFIT / LOSS

Top 20 clubs — Net Profits / Losses- US$ million

Updated by inflation and annual exchange rate

2008 2009 2010

Net Losses in 2024
Us$ -237 M

iFr N 181 5 1

-320 . 62 ] 188
[ ] 1
-383 232 I 1% . I
-251 . -237

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
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Net Profits / Losses- US$ million

Net Profit / Loss - US$ million Retained Profits

2023 2022 2021 2020 Last 7 years
Palmeiras 41
Cuiaba SAF
Grémio
Red Bull Bragantino Ltda.
Athletico-PR
Fluminense

-

Flamengo
Ceara

2
3
4
)
6
/
8
9

Internacional
Vitoria
Atlético-GO
Fortaleza SAF
Vasco da Gama SAF
Santos

Coritiba SAF
Cruzeiro
Corinthians
Botafogo SAF
Bahia SAF

Sao Paulo
Atlético-MG SAF
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Net Profits- Last 7 years

US$ million
149
130
41
24
. 14 14 11 B : p
- ve o] = | [ [ | —
Athletico-PR  Flamengo Palmeiras  Cuiaba SAF Red Bull Fluminense Atlético-GO Grémio Internacional Fortaleza SAF
Bragantino

Ltda.
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Net Losses- Last 7 years

US$ million
Ma ¢ TN
i e
-40 "o
4
*
i

b .
-162
Coritiba SAF Santos Bahia SAF Corinthians Cruzeiro

Vitodria Vasco da Gama Atlético-MG SAF Botafogo SAF Sao Paulo

~Ar
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Accumulated Losses of 6 SAFs add up to US$ -295 million

Net Profit / Loss — US$ million SAFs follow exactly
the model of the "new

rich" in Europe,
injecting external
resources to leverage
13 15 -71 the teams.

SAF teams In 3 years

Atlético-MG SAF
Bahia SAF

Cruzeiro SAF 18 5 -16
Vasco da Gama SAF -25 -17 -58 Losses are very high,
Botafogo SAF -21 -48 -68 considering that the

Ameérica-MG SAF
Total 6 SAFs

SAFs would come to
bring a corporate
model to Brazilian

football.
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Top 20 Clubs — Current Assets
Cash and Banks in 2024- In US$ million

Bahia SAF I T WA T N S e AT N T )32
Athletico-PR IS ST T T I A U on Y Q)

Flamengo I T ] ] G

Palmeiras IEEEEEEE——— 7

Short e The TOP 20 clubs together
Red Bull Bragantino Ltda massssss—m 5 had US$ 102 million in
Vasco da Gama SAF  messsssssss 5 cash in December 2024.
Fortaleza SAF mmsssam 4
o R e 7384 CBF alone in 2024

Corinthians mam 2

reached more than
US$ 3563 million in cash.

Grémio mmmm 2
Fluminense mmm 2
Atlético-GO SAF mm 1
Cruzeiro SAF mm ]
Internacional = 1
Cuiaba SAF m 1
Ceara |0
Vitéria | 0
Santos 0




DEBTS

The debts of the TOP 20 clubs reached in 2024 a total of US$ 2.1 billion, compared to
US$ 1.82 billion in 2023

Corinthians leads the ranking with debts of with US$ 329 million (US$ 208 million
without stadium debts). Followed by Atlético-MG SAF with US$ 237 million, Cruzeiro SAF
with US$ 170 million and Vasco da Gama SAF with US$ 161 million.

Tax debts stand at US$ 0.5 billion and represent 24% of the clubs' debts.

Financial expenses with loans and updating tax debts in 2024 generated an impact of
more than US$ -259 million on the clubs' finances. =
With sky-high interest rates in Brazil, clubs should reduce leverage on their operations
and debts to use resources more productively and efficiently. .
Brazilian market needs a financial Fair Play that controls debt generation. i / s :
Osportsvalue e,
© 2025- Sports Value - All rights reserved ~ . . ~ 52 :
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Top 20 clubs — Total Net Debts- US$ billion

Updated by inflation and annual exchange rate

4,27 4,25

3,91 3,91 3,34
220 '2 6312469 2,60 273 2,57
2,34 55 2,26
1,97 2,03 e
1,82
144 44,
1,04 1i6 I |

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Clubs' debts reached R$ 2.1 billion in 2024.




HIGHEST DEBTS IN 2024
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US$ 237 M US$ 170 M

@®

US$ 148 M US$ 144 M
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2
3
4
5
()
7/
8
9

*Corinthians' debt without the stadium was US$ 208 million in 2024.

Corinthians*
Atlético-MG SAF
Cruzeiro

Vasco da Gama SAF
Sao Paulo
Internacional*
Palmeiras*
Bahia SAF
Santos
Fluminense
Grémio
Botafogo SAF

Red Bull Bragantino Ltda.

Flamengo
Vitoria
Fortaleza SAF
Ceara
Atlético-GO
Athletico-PR
Cuiaba SAF

DEBTS

Total Net Debts- US$ million

2023
181
278
121
153
136
183
192
61
124
122
107

Net Debts- US$ million

2022 2021
175 163
302 235
203 183
128 127
113 115
166 155
168 78
55 40
104 91
130 119
100 72
140 154
58 49
50 77
43 46
6 6
7 6
2 2
55 34
0 3

*Internacional's debt without the stadium was US$ 111 million in 2024.

*Palmeiras' debt without the stadium was US$ 76 million in 2024.

2020
183
238
185
160
111
170
109
52
110
125
76
181
28
144
42

39

2019
195
186
199
185
110
102
198
56
31
160
102
206
125
127

Charge
2023-2024
82%
-15%
40%
5%
8%
-21%
-26%
133%
-10%
-10%
-9%

-14%
338%
5%
1373%
-19%
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Top 20 clubs — Index- Net Debts / Total Revenues

Net Debt / Total Revenue
2021

Cuiaba SAF 0,00 0,02 0,21 0,20 0,12 0,00

Athletico-PR 0,00 0,77 0,70 0,61 0,71 1,52

Flamengo 0,03 0,22 0,30 1,12 0,54 0,76

Atlético-GO SAF 0,00 0,14 0,14 0,33 0,61 1,18

Fortaleza SAF 0,03 0,13 0,21 0,44 0,21 0,60 -

Ceara 0,83 0,22 0,20 0,26 0,14 0,19 Brazilian clubs
Palmeiras 1,04 1,02 0,90 1,06 0,78 0,71 include in
Fluminense 1,26 2,05 1,99 3,34 2,42 2,12

Red Bull Bragantino Ltda 1,09 0,86 0,94 0,99 3,20 6,67 EB ITDA* player
Grémio 1,01 1,54 0,81 0,93 0,93 0,98 tran sfers,

Sa0 Paulo 0,98 0,89 1,35 1,60 1,26 0,93 different from
Santos 1,43 1,58 1,25 2,37 1,10 2,05

Internacional 1,77 2,08 2,26 3,14 1,80 2,48 Europe.
Vitoria 3,42 2,24 2,28 4,26 6,87 2,56

Corinthians 1,73 w17/ 1,80 2,01 1,84 1,01

Vasco da Gama SAF | 2,06 4,92 3,81 4,35 3,45 2,39

Atlético-MG SAF ‘ 5,21 3,82 2,44 2,99 2,11 2,31

Cruzeiro SAF 2,43 6,79 6,41 9,33 7,62 1,46

Bahia SAF 2,40 2,85 1,08 2,05 1,18 1,51

Botafogo SAF 0,80 32,42 7,08 5,84 3,87 4,28

Debts / Revenues

It's a great diagnosis to analyze the financial reality of clubs. A lower indicator represents

more balanced management.

Ideally, it's close to 1.

*EBITDA- Profit before taxes, financial expenses, depreciation and amortization. It is the operating cash flow.



O sportsvalue WORD FROM THE EXPE

Amir Somoggi, Sports Value’'s partner, responsible for the study Finance of Brazilian clubs
and pioneer in the financial analysis of clubs in Brazil, in the early 2000s.

"The financial figures of the clubs in 2024 show an improvement in
revenues, but a concerning increase in costs and significant losses.
At a time when more resources entered the market, the lack of
regulation (Financial Fair Play) led to a major imbalance. TOP 20
Brazilian clubs generated US$ 502 million in transfers and saw

growth in commercial and matchday revenues; even so, the clubs
presented losses of US$ -237 million. Our high-spending model is
proving unsustainable and requires urgent improvement. In addition
to the SAFs, which have already been increasing losses over the
years, associations clubs also reported very high deficits in 2024,
such as Sao Paulo and Corinthians”.




Conmebol Finances in
2024

Brazilian Clubs Domination in the Copa
Libertadores
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Conmebol reached record revenues of US$ 850 million in 2024, thanks to the commercial success of the
Copa America in 2024 in the US, which generated revenues of US$ 319 million.

Just as a comparison, the 2019 edition held in Brazil generated US$ 118 million in revenues.

Conmebol - Revenues & Net Result - US$ Million

B Revenues M Net Result

502
451 455

207
=

2017 2019 2020 " 20212° 2022 2023

850

112

2024

In the last two
years, profits
totaled US$ 143
million. The
entity's financial
success is recent.

Between 2017 and
2022 accumulated
losses of US$ -4
million
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o —
K7, CONMEBOL
W ot
- CONMEBOL- 2024 x 2023 USS Million
& Revenue Streams 2024 2023 Charge 2023-2024
ﬁ HE Copa Libertadores
Copa América 319 4 7468%
Copa Sudamericana 97 85 14%
E Other 26 25 3%
Total Revenue 69%
E Revenue w/o Copa América 7%
@ Prize Money to Teams 34%
Administrative Expenses 66%

w Net Result 112 261%
Retained Net Profits -

Assets- Cash and Banks -10%
Fixed Assets 4%

Total assets 613 8%

Debts with loans .
Net Debt -
Shareholders Equity -14%
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The Libertadores da América continues to be Conmebol's main product with revenues of US$ 408 million in
2024.

In 2024, Conmebol paid US$ 430 million to clubs and national teams in prizes and development projects. An
amount that represents 51% of its total revenue in 2024.

Libertadores Prize Money - USS M

Libertadores, although it has improved

as a product in recent years, still has low
global appeal.

Competition should be rethought to
attract much more revenue from the
broadcast of matches and commercial
exploitation glabally.

Just as a comparison, the revenue of
the UEFA Champions League has already

exceeded US$ 4 billion per year.
2019 2020 2021 2024
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Brazilian Clubs Domination in the Copa Libertadores RIEMER

Brazilian clubs completely dominate the Libertadores da América, with US$ 85 million received in 2024,
compared to US$ 29 million for Argentine teams and US$ 21 million for Uruguayans.

Libertadores-Prize Money 2024- Per Country- USS M

Brazil 85
Argentina IEEEEEETEE—————N D9
Uruguay s 21
Chile mTssovm 9
Bolivia e 14
Ecuador mmmmsmw 13
Colombia === 10
Paraguay msssss 10
Venezuela meamm 28
Peru mmmmm 8
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-CONMEBOL-
The Copa Sudamericana payouts are more balanced with a tie between Argentines and Brazilians.

Sudamericana- Prize Money- 2024- Per Country-USS M

Argentina
Brazil

21
21

Paraguay mrsSeivEESESEEREFEIAL O
Ecuador seessrowsss
Chile ——————— 5
Bolivia maassssssssss 5
Colombia EEEEEEE——— 5
Uruguay maaasmsssss 4
Peru s 3
Venezuela massssm 3
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Share of Libertadores revenues in total club revenues in 2024- US$ M

B Total Revenues =——=9% Libertadores

250 30%

0,
200 ‘2

20%
150
15%
100
10%

o 5%

3%

0%
Botafogo SAF Atlético-MG SAF  Sao Paulo Fluminense Flamengo Palmeiras

Libertadores still pays very little for the reality of Brazilian clubs. It is only more attractive for the

clubs that arrive, the grand final.
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©sportsvalue Brazil x Football LEAGUES
The revenues of Brazilian clubs are still very low, compared to other football leagues. Brazil, which was once the
main market outside Europe (6t most important league), a few years ago it became the 7t in revenues.

MLS, has already surpassed the TOP 20 teams in Brazil with revenues of more than US$ 2.2 billion, always without
considering transfers revenues. The biggest Brazilian teams totaled US$ 1.4 billion in operating revenues in 2024.

Revenues- Football Leagues—BIG 5 Europe + MLS + Serie A Brazil- US$ billion

Operating Revenues Leagues - US$ billion

&5, Premier l[

League |, iicne

——Premier League ——Laliga ——Bundesliga ——Seria A ——Ligue 1 ——MLS USA Série A Brasil

(=T T S T - T - -

2016 2017 2018 2019 2020 2021 2022 2023 2024
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Brazil has lost global competitiveness, due to the rise of the dollar in recent years and the still low market
development of Brazilian clubs, with few revenues in the international market in a solid currency.

Operating Revenues 2024- Major Football Leagues— World- US$ billion

PREMIER LEAGUE
LALIGA
BUNDESLIGA
SERIEA
LIGUE1

MLS

SERIE A-BRAZIL
RUSSIA
NETHERLANDS
PORTUGAL
BELGIUM

TURKEY
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Brazil x Football Leagues

In commercial terms, Brazilian clubs, although they have seen their commercial revenues grow, are still

far behind the other leagues and their true potential.

In 2024, commercial revenues totaled US$ 329 million.

Commercial Revenues 2024- Major Football Leagues— World- US$ billion

PREMIER LEAGUE
BUNDESLIGA
LALIGA
SERIEA

LIGUE 1

MLS

RUSSIA
TURKEY
NETHERLANDS
SERIE A-BRAZIL
BELGIUM
PORTUGAL

Due to the size of the
Brazilian advertising
market, clubs still earn

very little from
commercial revenues.
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Brazil's Serie A generates far less marketing and matchday revenue than the US MLS. The big difference
for Americans is the amount received from TV, almost 1.9 x higher.

MLS vs Serie A Brazil Revenues- 2024- US$ million

m MLSEUA m SérieABR L{)

BROADCASTRIGHTS PALYERS TRANSFERS MATCHDAY COMMERCIAL SOCIALCLUB OTHER
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The biggest Brazilian clubs and MLS compete for the top ranking of revenues among football clubs in the

Americas.

Operating Revenues-MLS Teams vs Clubs Brazil- 2024- US$ Million

Flamengo
Inter Miami
Palmeiras Flameng_o,
e Inter M!aml and
g Palmeiras are
Corinthians the clubs with
Atlanta United the highest
Sio Paulo revenues in the
LA Galaxy Americas in
2024.
Austin

Charlotte FC
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Broadcast Rights

International Rights

Difference Between

First and Last

Brazil x Football Leagues

Broadcast Rights - First Division Leagues - In US$ billion

53%

1,4x

185

48%

3 X

BUNDESLIGA

%2

14%

X

0.54 0.28
SYarxl 2% 1% ND

8,1x 0
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Brazil x Football Leagues

The stronger and more balanced the league's TV revenue split, the more the product thrives and grows for

all clubs.

Latest domestic/ | Contract Reported |
internationa | lengths trends" |
cydle at market |
’ 202526 — 202829 +4% |
n A 4years |
.l.ﬁm; 1 ¢ b +17%
|

sl B8, _
| 2025/26 — 202829

022123 - 202

a

2024725 — 2028/29 5 years | -2%

SeEs |

f25 — 2026527

‘ 2024/25 - 2028129
| 202

F+11%

|
| £1,670m /|

Reported values L
per year'? :

EL970m | s 530m

€1,194m |
b o€2,029m |
L |
€835m
"y |
£€1,121m "| |
! €the |
éthc | |
|
€67m"" |
P €209
]

ion Rights
o scope

1% division

Top 2 divisions

Top 2 divisions

1st division +
Cup + Super
| Cup

+ Super Cup

Top 2 divisions

Previous /
current cycle

£1,635m/

€1,890m

€1,127m

£1,100m

£988m

€661m

? £32,970m
[

-
|

} €1,827m

€1,175m

€1,239m

€741m

Other points of note

» Contract lengths historically always 3 years until now.

# Streaming package removed in new domestic cycle.

» Domestic rights cover 270 matches vs 200 in old deal.

* | pague to take Premier League Productions {non-liva) in-housa from
2026/27 after more than 20 years with IMG.

» TV rights for the Football League (tiers 2-4), which are separately
marketed, inceased in 2024425 from approx. €162m to approx. €245m.

# Foracast TV revenue is baddoaded across the five-season cycle with actual
TV revenue in 2024 up 4% on the 2022 season of previous oycle.

# International rights deals have various contract lengths induding 5 years
(sub-saharan Africa, data), 6 years (Brazil, Latin America), 7 years (Russia)
and B years (USA, Maxica).

* CVC receive 8.2% of the rights under the 50-year Laliga Impulso deal

» The majority of internztional deals are for 3 or 4 seasons. The main
excoptions are a deal with NENT covering the Mondics, Netherlands
and Baltics (8 years) and a 17-year deal with Relevant covering
35 territories in the Americas starting in 2026/27.

#* Tha trend for domestic rights will end up positiva if up to €100m
in DAZN revenue-sharing targets are met.

* Tha new rights cyda featuras escalating rights each season so thera
will be a drop from 2024 to 2025.

# International rights astimata for new cycla depends on confirmation
of betting data rights deal and rollover of current MENA deal
(new oycle from 2025/26).

# International rights approach changed from primarily agency to direct
to market.

« The new domestic TV value incudes some sponsorship inventory
znd an estimated €40m relating to Ligue 2.

* A 13% sharo of the TV rights are assigned to CVC.

= International sales ongoing.

# Increased commaercial revenues will partly mitigate domestic
TV rights decrease.
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In terms of wages, Brazil ranks 6™ among the biggest leagues in world football. Wage costs reached
US$ 0.9 billion in 2024.
Wage Costs 2024- Major Football Leagues— World- US$ billion

PREMIER LEAGUE
LALIGA
BUNDESLIGA
SERIEA
LIGUE1

SERIE A-BRAZIL
RUSSIA
BELGIUM
NETHERLANDS
MLS

TURKEY
PORTUGAL
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In the comparison of debts, the TOP 20 Brazilian clubs occupy the 5™ position globally among the leagues
analyzed, with more than US$ 2 billion in club debts.

Debts 2024- Major Football Leagues- World- US$ billion

PREMIER LEAGUE
LALIGA

SERIEA

LIGUE1L

SERIE A-BRAZIL
BUNDESLIGA
TURKEY

FPORTUGAL

NETHERLANDS i
BELGIUM |UES

Russia [T
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©sportsva|ue Transfers in the world, LATAM and Brazil

Players”'transfers fell from US$ 9.6 billion in 2023 to US$ 8.6 billion in 2024, representing a cut of 11%,
according to FIFA TMS report.

One of the main reasons for this fall was the reduced investment from Saudi Arabia, which had reached record
levels in 2023. Saudi clubs spent US$ 970 million on signings in 2023, compared to US$ 465 million in 2024,

a 92% decrease. Players” Transfers sales — World- US$ billion

mmm Global players transfers revenues US$ Bn ~ ——Charge

47% 48%

-11%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
Source: FIFA
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A highly positive highlight in the FIFA report was the significant increase in the financial value of women's
football transfers.

In 2023, women's transfers generated US$ 6.1 million, representing 0.06% of all international transfers. In
2024, this amount jumped to US$ 15.6 million, now accounting for 0.18% of the total.
Female Players Transfers Revenues — World- US$ million 8

Matd 1y |

mm Global women players transfers revenues USS M ———Share of the total Soard \B/
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England
France

Italy

Spain
Germany
Saudi Arabia
Brazil
Portugal
USA

Turkey
Russia
Mexico
Belgium
Argentina
Qatar
Netherlands

Transfers in the world, LATAM and Brazil

Highest Hiring Spend 2024 — US$ Million

995

TN WY Tl S 938
T PR N 762

I Y & ESVSTE T N 725

I ETEm 465
I 353
I 310
I 237
198
139
. 157
. 153

. 120
118

. 115

Highest Transfer Revenues-2024 — US$ million

1.880 England

France
Portugal
Spain
Brazil
Belgium
Italy
Germany
Argentina
Netherlands
Denmark
Turkey
USA
Sweden
Serbia

Austria

Source: FIFA

AR AT NS R W 672
R T i, 551
I 502
NS WL T 554
RN BTN 548
N W NN ST 537

ISR 348
T TR 2384
I 179
I 164
I 158

. 123

. 107

N 101

868

1.340
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The leagues with the highest net profits in the sale (-) acquisitions of athletes in 2024 were Belgium, Portugal,
Brazil, Argentina and Netherlands.
Highest Player Transfer Profits- World In 2024- US$ million

76
100 e
12 .
169 F R TN

Belgium Portugal Brazil Argentina Netherlands  Denmark Sweden Serbia

Source. FIFA
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The Latin American market handled US$ 1.2 billion in transfers in 2024 compared to US$ 857 million in
2023, a 45% increase. Brazil accounted for 45% of the total, on average over the last 7 years.

Transfers revenues — LATAM X Brazil — US$ million

I LATAM Market  mmm Brazilian Market -~ Share of the total

1.240
51%

_§‘§/ﬂ%—_"\

48%
.
854 45% 863 43% wul0% 857~
37%
666 666
383 372
I I I326 N g ] I

2018 2019 2020 2021 2022 2023 2024

Source. FIFA
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Transfers revenues — LATAM — US$ million

Countries 2018 2019 2020 2021 2022 2023 2024 TOTAL 7 Years
Brazil 372 2.548
Argentina 212 1.468
Mexico 110 505
Uruguay 47 388
Colombia 289
Ecuador 159

Paraguay 144
Chile 117
Venezuela 30
Peru 25
Costa Rica 23
Bolivia 13
Panama

Source: FIFA



(O sportsvalue Transfers in the world, LATAM and Brazi

Unique moment in the Brazilian football

Transfer Revenues — Brazilian Football US$ million Players Acquisition — Brazilian Football US$ million
372
315
267
vy
5 = n
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024

Source: FIFA

Brazilian clubs have jumped in transfer revenues and spending on player signings in 2024. Revenues in 2024 jumped
88% and hiring 142%.

Brazilian clubs totaled investments of US$ 353 million, record values for the market.
Growth has been 227% since 2022.
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As previously presented, transfers continue to be the second most important source of revenue for
Brazilian clubs and have gained importance in 2024.

The clubs that generated the most transfer revenue between 2016 and 2024 were Flamengo, Corinthians,
Palmeiras, Sao Paulo and Santos.

Transfers revenues-2016 to 2024 — Brazil — US$ million

Clubs 2016 2017 2018 2019 2020 2021 2022 2023 2024 TOTAL 9 Years
Flamengo 43 50 356
Corinthians 36 3 309
Palmeiras 29 25 308
Sao Paulo 29 22 294

Santos 18 19 238
Athletico-PR 39 6 230
Grémio 23 28 196
Fluminense 10 20 191
Atlético-MG 5 18 188
Internacional 13 16 169

Source: Sports Value
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O sportsvalue Revenues >>Digital

Sports Value has established a strategic alliance with Zeeng Data Driven.

Sports Value's analysis on Zeeng's platform maps the movement of more than
2.6 billion fans around the world, LATAM and Brazil.

And this year with the great news with data analysis of the impact of TIK TOK.

The two companies are already developing many joint analyses, especially for the
sponsor market. We are analyzing data and trends, so that sponsoring brands can
obtain effective return on sponsorship investments.

We also help clubs to understand how to monetize their digital assets.

Data-Driven Sponsorships and Smart Digital Activations are the only way for sponsors
to get ROI from their sports marketing investments.

© 2025- Sports Value - All rights reserved
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Sports Value analyzed different club variables on the Zeeng platform to establish analysis metrics with the
clubs' 2024 financial data. The number of followers, although relevant, does not help to understand the
dynamics of the numbers.

Data from January to December 2024 - Consolidated numbers from all social networks

Followers M Total Interactions M

Flamengo 61

1.048
Corinthians

39

Brazilian clubs AP %8
527

have more than ho o 480
285 m|”|0n fanS VascodaGama IEEEEEEEEEEESSSS———— 358

Palmeiras G 23
SéoPaulo NG 23

Santos I 14

VascodaGama IEmmmmm———— 14 . | ico-MG 290
Grémio NN 12 On SOCIa Botafogo IS 229
Atlético-MC I 12 networks Cruzeiro EEEEE———— 223

Fluminense

EEE——— 208

Cruzeiro IS 11
Fluminense I 9 Sam?s —
Internacional M 8 g S
Internacional M 130
Botafogo W 6 Grémio mmmmmmm 125
Chapecoense mmmmm 6 |n 2024’ the Fortaleza mwmmm 92
Sport NN 5 blggBSt ClUbS Sport mEEEE 66
Bahia mmmm 5 : Ceara mmm 55
Vitgria w4 posted on social Vitoria w50
Fortaleza mmm 4 med|a more than Athletico-PR mm 38
Athletico-PR mmm 4 L Paysandu mm 37
s 280 K times. S 7
Coritiba = 2 Coritiba ® 15
Paysandu W 2 GolaspiIng
Red Bull Bragantino = 2 Red Bull Bragantino 1 7
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Here we look at followers vs. total interactions across all networks, showing how each club exploited its
digital asset.

Digital Impactin 2024 - Followers X Interactions-in M
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400
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Instagram continues to be the most powerful network for Brazilian clubs, in terms of engagement. 74% of

the total.

Zeeng Platform has begun to measure the impact of TIK TOK for clubs, and this network has already

surpassed YouTube in engagement.

Total Interactions M — Biggest clubs in Brazil — 2024 — By Social Network

3.992

74%

Brazilian clubs
totaled for the first
time more than
5.4 billion

interactions with
fans on sacial
networks in 2024.

556 531
146
| z
3% | 37,
Instagram TIKTOK YouTube X Facebook
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The kings of Instagram!

Instagram- Data from January to December 2024

Total interactions on Instagram M

Each Flamengo
post on Insta
generates an

average of 163K

Flamengo NN N TR S W e o T ] 306
Corinthians [N NN NS A N Y T T TN 751
Sdo Paulo INIEENENEGEGEGEGNGEGEGGENNEN 406

Palmeiras G 33 Interactions.

Corinthians has an
average of 147K
per post.

VascodaGama IS 230
AtléticoMG NN 196
Cruzeiro NN 176

Santos

I 146

Botafogo NN 142
Fluminense M 133 Instagram is the
Bahia DI 112 network that
Internacional NN 97 produces the most
Grémio N 39 retgrn fOf
sponsoring brands.
Fortaleza I 79
Sport W 58

Ceara

52

Average interactions per post on Instagram

Flamengo
Corinthians
Séo Paulo
Palmeiras
Cruzeiro

Vasco da Gama

Atlético MG
Fluminense
Botafogo
Grémio
Internacional
Santos
Fortaleza
Bahia

Sport

Vitoria

I W T T ] 152.982
I N T T W 146.746
I N SR e 1.06.949
T s 833,335
I 59.693

I 59.369

I  55.822

I 40.595

I 34.142

I 32.385

I 31.805

I 30.897

I 24.305

. 22.767

I 22.572

N 22.261
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The kings of TIK TOK!

TIK TOK Data from January to December 2024- Number of likes on posts- In M

Flamengo 112
Corinthians TS I 908
Palmeiras DN NN L o 87 ;
TIKTOK is the
Vascoda Gama I 61 network with the
Fluminense s 33 greatest current
Botafogo mEEEESS—— 29 potential for clubs,

especially to reach
the younger
audience.

Sio Paulo NN 26
Atlético MG s 25

Santos NN 25
Cruzeiro I——— 20
Grémio mmmmm 13
Internacional mmm 38
Fortaleza mm 6
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The kings of YouTube!
YouTube- Data from January to December 2024

Total views M Average views per video on YouTube

Flamengo rEEEeSe e o~ S SV S Fon s i e 82 Vascoda Gama I 70788

Corinthians I ST P T 71 Flamengo Sdo Paulo I 62.293
Palmeiras 67 leads in views Flamengo 43.728
VascodaGama IS 4O Corinthians GGG 36.320
" on YouTube, _
AtléticoMG I 4.8 1 Cruzeiro I  35.806
Botafogo IEEEEEEEEEEEESS——— 36 with 82M. Botafogo I 33.037
Flumi T 23 . Palmei ISR SRR W 29,9971
ummenfse Vasco is the a m:slras
Bahia mEEEEE——— 21 hat Grémio I 29.407
SdoPaulo e 18 one tha AtléticoMC I 28.202
Cruzeiro HEE—— 15 generates the Fluminense IS 27.627
Santos TEE——— 14 most average Bahia I 23.891
Grémio s 10 views per Santos EEEEE— 21,155
Paysandu mmm 7 post., 71K per Internacional IEEE———— 12.134
Remo mmm 6 VidBO. Remo s 11.577

Internacional mmm 6 Athletico PR mmmmmmmm 9.598

AthleticoPR mm 4 Sport N 8.906
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RK Sponsorship revenues in US$ million X Total interaction in 2024

60 mmmm Sponsorship Revenues 2024 R$ M 1.200

50 1.000

40 800
30 600
20 400
10 200

0 0

mmmm Sponsorship Revenues 2024 R§M 56 44 26 15 14 14 13 13 11 10 10 10 7 7 6
- Total Interactions 2024 1.048 964 527 203 290 208 130 480 125 358 223 139 50 92 38

Many teams have high engagement rates, but small sponsorship revenues.

Data-driven sponsorships and activations are the path to more sponsor revenue.
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o2 TOP posts on Brazilian football in 2024 from each club

5.
C II ’ Santos on Instagram - 2 posts = 6.5M interactions.

07/03/2024 B 31/03/2024 &R

W 3.6mi curtidas %, 18.1k coment. W 2.7mi curtidas %, 18.4k coment.
*&* 118,50% de engaj. &t 89,43% de engaj.
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TOP posts on Brazilian football in 2024 from each club

Flamengo on Instagram - 2 posts = 3.3 M interactions

— - r 2 : ~ - E N’ ; . A
10/11/2024 (ol 10/11/2024 B A
¥ 1.7mi curtidas ¥ 1.6mi curtidas
%) 54.1k coment. ®, 26.1k coment.

8% 8,46% de engaj. :8% 8,03% de engaj.



O sportsvalue KPI"s Revenues >>Digital in 2024 N8B0

TOP posts on Brazilian football in 2024 from each club

Fluminense on Instagram - 2 posts = 2.5 M interactions

3
¥ |
NS & &
0
:
: W . ' |
e e < | :
Lt l / I !

07/05/2024 & [:),' 17/08/2024 (O] [:),'
¥ 1.7mi curtidas ®, 24.8k coment. W 779.6k curtidas ®, 4.8k coment.

22 72,61% de engaj. &% 31,00% de engaj.
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TOP posts on Brazilian football in 2024 from each club

Corinthians on Instagram - 2 posts = 2.4 M interactions.

17/08/2024 (o fiy 17/10/2024 (o Ny

¥ 1.2mi curtidas %, 12.5k coment. ¥ 1.2mi curtidas %) 18.8k coment.
325 10,88% de engaij. i& 10,41% de engaj.
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TOP posts on Brazilian football in 2024 from each club

Palmeiras on Instagram- 2 posts = 2 M interactions.

01/10/2024 ey 07/04/2024 (o Iy

¥ 1mi curtidas %), 3.4k coment. W 857.7k curtidas 8, 22.4k coment.
‘& 15,34% de engaj. ‘&t 14,62% de engaj.

97
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TOP posts on Brazilian football in 2024 from each club

vy

Sao Paulo on Instagram- 2 posts = 1.9 M interactions.

27/08/2024 (o g 04/02/2024 ey

¥ 1.1mi curtidas %, 63.8k coment. ¥ 754.6k curtidas %) 14.9k coment.

2+ 18,04% de engaj. &+ 11,95% de engaj.
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TOP posts on Brazilian football in 2024 from each club

Vasco da Gama on Instagram - 2 posts = 1.6 M interactions

13/07/2024 2 E},‘ 10/07/2024 e E}J|
¥ 358.4k curtidas 8, 4.8k coment. W 725.6k curtidas %, 36.2k coment.

& 26,42% de engaj. &% 24,01% de engaj
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Neymar's effect at Santos in 2025

Zeeng Platform has already captured the impressive growth of Santos' social networks | &
with the arrival of Neymar in 2025. .
Santos already has more than 24 M followers on all networks, behind only Flamengo and Y i
Corinthians. s P
Total Santos Interactions — 2024 x 2025- In M Interactions Growth — 2024 x 2025 - In M

m Total Interactions 2024  m Total Interactions Jan Apr 2025

Total Interactions 2024 Total Interactions Jan Apr 2025

The club more than doubled the total number +161%

of interactions on networks for the entire
year of 2024 in less than 4 months of 2025. p gl Lt OUTEEE
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. Neymar's effect at Santos in 2025

Where Santos can be in 2025 thanks to Neymar?

1.200

The club went from an
intermediate position to one of the
highlights of Brazilian football.

1.000

800

600

Interactions

400

200

20 30 40 50 60

Followers
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. TOP posts from Santos in 2025
i Ty
' Santos on Instagram- 3 posts = 17 M interactions

03/02/2025 [ ey 05/02/2025 B 31/01/2025 ey

¥ 7.2mi curtidas %, 31.6k coment. ¥ 5.2mi curtidas %, 20.9k coment. ¥ 4.2mi curtidas %, 150.5k coment.
&t 121,12% de engaj. 2t 79,43% de engaj. &+ 95,73% de engaj.

The 30 most impactful posts in Brazilian football in 2024, incredible 28 publications

were from Santos alluding to Neymar.
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TOP posts from Santos in 2025

Santos on TIK TOK 3 posts = 12 M interactions

e \J n
23/02/2025 ey 31/01/2025 e 31/01/2025 ey
@ 6.3miinter. © 6mi curtidas @ 3.1miinter. @ 2.9mi curtidas ® 3miinter. W 2.8mi curtidas
% 34.4k coment.  35.2k comp. R 24k coment. e 52.6k comp. ® 21k coment. e 65.1k comp.
M 300k salvos @ 53.6mivisual. R 158.9k salvos @ 26.8mi visual. M 1423k salvos @ 20.4mi visual
8% 0,96% de engaj. © 00:00:31 i85 0,47% de engaj. © 00:00:29 83 0,46% de engaj. © 00:00:14

103
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, Word Cloud - The strength of the Neymar brand

dl | ; ; .

( Fans comments on social media
jogador

am futebol
sempre dejﬂgii;kkkrﬂg!f??lgm

ﬁ:"é%tatlme car e

™
L

Te

neymar

e
1.

104
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O sportsvalue Media return for sponsors
The Brazilian market needs to qualify its sports marketing.

Sports Value has been working with different sports sponsors in Brazil and abroad. The analyses show that
to obtain ROl with sponsorships, it is not enough to just expose brands on signs, uniforms and backdrops.

Brazilian model of excessive visual pollution and low impact due to lack of smart activations, reduce the
sports marketing market potential in Brazil.
Msmﬁmgos (CAIOR@IRN| HOMENS E MENINOS |
(e W ’ Excess of exposed brands reduces return for

C?madcna" b :'.l'm?lcmnal

0 | i @ , - SpONSors.

So many betting companies limits the
development of the sports marketing market in
Brazil.

Brands spend more and more and see limited returns due to too many
sponsors, including competing brands.
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Case US Leagues 2024

The Brazilian sports marketing market needs to seek inspiration in global cases. Sports Value has as a goal
and ambition that this studies can contribute to a change in the mentality of the market.

The company Relo Metrics, a global reference in the leagues, teams and sponsors media coverage,
published a very in-depth study on the impact of US leagues on sponsoring brands.

Brand Exposure Summary Across

' Broadcast and Social Media in 2024 U.S. leagues generated
US$ 11 billion in media
$11B 938B return fqr their
In Total Sponsor Social Impressions Sponsors In 2024-

Media Value with Brand Value

2024 ANNUAL REPORT

US SPORTS SCOREBOARD: 35M 2UB
FUTURE OF SPONSORSHIP Total Number of Social Engagements Leagues generated an

Brand Exposures with Brand Value H HTRH
Tracking the Success of Sports Partnerships and Unbe“evable 938 b|"|0n
Media Strategies to Maximize Brand Value Across

MLB, MLS, NBA, NFL, NHL & WNBA. 5,000+ 979 impressions with

Brands with exposure Brands that earned $1M+ Sponsorlng brands.
w value in Sponsor Media Value
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0
Case US Leagues 2024 1Y
MEDIA PLATFORMS | BY SPONSOR MEDIA VALUE GENERATED
Source: Relo Censis, Cross-Platforn Data, 2023-2004 Regular Season(s) Broadcasts of the
matches were
3 2 5 responsible for US$ 9.6
billion in return, 87% of
d l@l 0 the total.
$9.68 $883M $238M Instagram is the sacial
network with the most
impact, YouTube the
4 5 &

worst. Brazilian market
d reduces its impact with
: more live games on
TikTak

YouTube.
$199M $147M $28M
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Media return for sponsors
Case US Leagues 2024

TOP LEAGUES | SMV, EXPOSURES, SOCIAL IMPRESSIONS & ENGAGEMENTS
[BROADCAST AND SOCIAL MEDIA)

Social

Sacial

Total

NG Impressions Engagements Exposures X

'\! 21528 4 3B 15.60M $4.88
E} 4141B 11.7B B.2M $238
@ 11468 298 538 8K $2278
511 128 7.4M $138

@ 101 BE 278 1.7m $£340.5M
ﬁ I8.7B 7352M 1.2 $£137.9M

Source: Ralo Census, Cross-Platform Data, 20Z3-2024 Regular Season(s)

*MLE. TV not incudad in this analysis

respectively.

oy I
e

MLB baseball is the league with the

most impact for sponsors at
US$ 4.9 billion.

NBA and NFL come next with
US$ 2.3 billion and US$ 2.2 billion,
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Media return for sponsors
Case US Leagues 2024

Brand Brand Brand
Duration SMv  Ranking
(Hrs.) (USD) (2024)
[ Apparel 4,604 $38 1
e
Insurance $£275M
StateFarm e 2
G Beverage 1110 $156M 3
&\G Apparel 839 $124M 4
@ Automotive 1034 $121M 5
TOYOTA
L<L" Automaotive 917 $111M &
i | ULTRA Beer 339 $109M 7
= Financial Services 475 £101M B
PROGREIIVE Insurance 582 £84M 9
")
CIEEE Financial Services 378 £76M 10

Nike is by far the brand
with the most return
US$ 3 billion, followed by

State Farm US$ 275M
Gatorade US$ 156 M and
Adidas US$ 124 M.
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Case US Leagues 2024 N &
LEAGUES | SEASON LENGTH & SOCIAL SMV
By 0o Capmin, oo ki D, 220-2024 rpker Sossri NBA dominates the impact for sponsors on social
netwaorks, thanks to the global character of its
Vi 1eg business.
¢ $731M Return with sponsorships - Social Networks
@ I.Er;;l::klcup 5183M NBA US$ 731 M AVERAGE%OFVALUFBY;.’EOA:;tJ:S:UNIF:R:CialMedia
«
o, NFL US$ 265M
$196M "
y MLB US$ 196M L h)
( %9 MLS US$ 183 M
$265M

69% of the return from NBA jersey patches in

| ! 1 ] 1 ] | ] ] ] | I I ] 1 |
I T I I I I T I I I I I I I I 1

Oct Mov Dec Jan Feb Mar Apr May Jum Jul Aug 5ep Oct Mow Dec Jan
23 "33 @3 M M M M M ‘M "M M "M M M M 'S

2024 sponsors came from social networks.
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Case US Leagues 2024 Q v

TIKTOK | SPONSOR MEDIA VALUE BY LEAGUE
Source; Relo Census, Social Media Data, 2023-2024 Regular Seagon(s)

g $61.3M

Y $16.3M TIK TOK gains in importance in

4, $13.4M
% $6.9M

return for sponsoring brands.
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Case US Leagues 2024

JERSEY SPONSORS - EXPOSURES & MVP SCORE
AVERAGE PER TEAM ACROSS MLS, MLB, NBA, NHL

6,000

5,000 /

4,000

3,000

2,000

1,000

NBA Patch* MLS - Front NHL Patch* MLB Patch* MLS - Sleeve

30%

25%

20%

10%

5%

0%

Average number of exposures per team during the 2022-2023 (NBA, NHL) & 2023 (MLS, MLB) season

- Average MVP score per team during the 2022-2023 (NBA, NHL) & 2023 (MLS, MLB) season

“14 MLE teans, 11 NBA teams and 13 NHL teams (Regular Season only)
AppleTv sleeve integrations have not been taken into consideration

IR

Sponsorships on NBA
jerseys lead the
return among this
format in the
leagues.

MLS appears in
second place.
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Case US Leagues 2024

Sponsorship Revenue - US Leagues - US$ Million

TOP 5 = US$ 6,2 bi
1,6
"‘;;{ :\. ‘ '
NFL NBA MLB NHL

MLS




Media return for sponsors
Case US Leagues 2024

NBA is the most
successful
example of global
expansion of a U.S.
league.

NBA has 17 offices
in different
countries.
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Case US Leagues 2024 ‘

NBA viewership -regional examples, 2023 NBA viewership by age group, 2023

Basketball viewers watching NEA
e NEA viewearship (55 internet adults)

m18-34 w35-54 w55+

20%
3 i 20%
79% 7%
72%

¥ 65% 64%
v @
k: §
> L %
:
< 3
3
1
s
E (3 42%
£ ; 39% 2
: . | o 36% A

us UK Germany  France Italy China China Italy France  Germany

Source: S&P Global Market Intelllgence

The NBA's global expansion has caused interest in the league to explode in key

markets, especially among younger players.
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O sportsvalue Football product qualificati

Brazilian football has never earned so much from sponsorships, but the quality of brand exposure continues to
fall. The more sponsors spend, the more polluted the promotion of their brands is.

According to a report by Ibope Repucom, Serie A clubs added 132 brands to their uniforms in 2024.

Evolugcdo do volume de marcas patrocinadoras de uniforme

20 clubes da Série A do Campeonato Brasileiro ( 2017-2024 ) - marcas unicas*

0% 509 ¥ 53%

2021 2022 2023 2024

2018 2019 2020-21+*

Added to the sponsors of signs and other properties there is an absurd visual pollution, which

makes it impassible for brands to obtain a minimally satisfactory return.
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Map of the visual pollution of Serie A clubs
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Setor Financeiro* (20)
+25% marcas anicas que em 2023 (16)
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Football product qualificatio
Map of the visual pollution of Serie A clubs

23
Apostas (15)
) +25% que em 2023 (12)

(3 seTano #*betfair betsat
Oblaze FEE @
mrlackbet novibet  “B4ArcH
phtbek Osrmo Stake

VivAa
supereet VAIDEBET  sOrie
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36% marcas unicas que 23 (11)

abC (Aren Foxwx

o PR (Goi) LUGMA

O TENDA

Data from |bope Repucom show an excess of brands, many of them with high investment potential, but

with low effective returns. Better organizing visibility and generating returns should be the focus of
Brazilian football as soon as possible.

Source. lbope Repucom
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Source: lbope Repucom
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Football product qualification
Map of the visual pollution of Serie A clubs

Source: lbape Repucom
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Source: lbope Repucom
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The company Altman Solon, which conducts numerous surveys on the consumption habits of sports fans in
the world, presented in its 2024 edition very valuable insights.

There is an irreversible trend that increases interest in highlights in the 18-24 age audience.

Live gaming is no longer the only interesting product for young people.

Why are you watching more highlights than live games?
% respondents in 18-24 age group, N=456

(O altman solon

| can watch them whenever | want 44%

| am mainly interested in results ; % 2 O 24
Global

| can easily share with friends

They are more fun to watch

Sports
Survey

| do not have time to
watch full games

They are more easily
accessible

| am not willing to pay

for full games ®%

124



O sportsvalue Football product qualification

A representative part of the fans follow the leagues on social networks. A smaller portion watch the matches or
highlights.

The challenge is to convert followers into engaged fans who generate audience and consumption with the
leagues and teams.

Which professional leagues do you follow / have any interest in, and watch?
O altman solon

% among respondents interested in watching sports, all countries!

W b st L 1 2024
Globa

- Watch live!

Watch highlights / news

Major European Other European Major U.S. Other U.S.
leagues leagues leagues leagues
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There is a clear trend of increased interest in highlights and short videos in younger generations, who spend
more time consuming this content and are more engaged.

How long do you spend watching these sports
content types weekly?

Hours per week, N=2,940

- Live games & events

Highlights & clips 48
I I I I 1I8

18-24 25-34 45-54 55-64 65+

(D altman solon
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In the coming years there will be an intense search to monetize sports audiences. The more aligned with the
fan interest the competition is, the more financial return it will achieve.

Monetization strategy to finance sports rights

Which of the following monetization strategies will contribute the
most to refinance sports rights in the next 5-7 years?
(O altman solon

Subscription-based model, for sports bundled
o 2024

with other services/ content

Indirect monetization (e.g., via betting, 619 G Io b o
6 d

ecommerce, ticketing, etc.)

Advertising-supported model 59%

Subscription-based model, for sports only 54%

Microtransactions (e.g., pay-per-view, gated
37%
content)
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European football should serve as a reference and benchmark for Brazil.
Annual Commercial Revenue - € million

Real Madrid
Manchester City

458

415
Manchester United s S e b W o W T E I 330
Barcelona EESsa fssmess s w-———sspamas, . ro-wwre————— 000
PSC MR EIETSTEaES S S TS USSR VS T e 376
Bayern Munchen s rressse s ey s—r 37)
Liverpool EEFe o-Fss - =S - - - S o - % - = 3 353
TottenhamHotspur E S Emmms—swse——ero - — mssesas s 15] Commercial revenues reached
R e € 9 billion for the first time, more than
Borussia Dortmund I S S T T e S W S Y 24
Chelsea BESSssmrass s I % Scomsemoy 206

TV rights from the Leagues.

Juventus N TN 75
Milan S=EsTTsoSrersssssssssses (15
Galatassaray IEEEEEEEEEEEEEES——— 140
Olympique Lyon D 135
Internazionale GGG 129
Fenerbahce NN 109
Atlético de Madrid EEEEEEEE————— 108
Eintracht Frankfurt SEEEES———— 86
Red Bull Leipzig mEEESSSSS—— 78

Source: UEFA
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Annual revenue from Technical Sponsor
Kit & Merchandise sales -€ million

Barcelona

Bayern Munchen
Manchester United
Liverpool

Arsenal

Tottenham Hotspur
Chelsea
Galatassaray

PSG

Manchester City
Juventus

Borussia Dortmund
Fenerbahce

Milan

Source. UEFA
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Football in Europe seeks to maximize the maximum of the domestic and global advertising market.

‘ % of ‘ Most common | % of sponsors Betting & Gambling 15%

| same sponsors main shirt sponsor that are domestic Retail 120

032004 | incusty 2024 companes

| ! 3 .

+ ’ 65% Betting & Gambling 10% Professional Services 12%
©  m% | Adneaaomone PR i & Avorove | 10% |
[=]} I 88% Telecommunications | 78% Financial Services 10%

' ‘ Airline & Automotive / Food & Beverage
() &% 60%

‘_ Food & Beverage _ Construction & Real Estate 8%
(13 73% Professional Services | 78% Ik e G 79%
bl 54% Betting & Gambling ‘ 100% Telecommunications 6%
E=-N . " |
-} 80% Betting & Gambling | 83% SR 2%
® 56% Airline & Automotive | 84% Pharmocauteal 1%
»:c \ 82% Professional Services 67%

() } 90% Financial Services 92%
w| 8% Financial Services | 83% =
: [ 82% Food & Beverage / Energy | 92%
am | 3 I & =
v 64% Construction & Real Estate | 94%
& s | Financial Services | 100%
= |  s0% Retail | 7% 0
| | 73%
w | 73% Betting & Gambling | 72% of maln shirt sponsors
=l owu Reftina & Gamblina | 50% remained the same Source: UEFA
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Annual Matchday Revenues - € million

Real Madrid oSS ——_o—uo - aseesesge et - mne sg= o3 |35 Each Real Madrid
PSG ST EERSmTw s ss oS weryeag -, ot oon s 1 G638 match generates an
Arsenal PSS N NS S PETSE SN LTl w153 average of €74 million
Bayern Munchen NS P P N [ 2] in matchday and PSG

Manchester United eSS soeaaasse e B eerwers __ssamemmass) 120 €7.3 million per game.
Tottenham Hotspur I 123
Barcelona Sy iersT EN— TES Ve st [ 13
Liverpool mEse-Taww sempssrm_ = swrs o - 100
Manchester City IS 8O
Chelsea IS O VISt WE Y 85
Milan FEEEF ¥ e -IBLES ST SSLRLE 35
Atléticode Madrid I 73

The average spending
per match for PSG fans
is €137, Barcelona
€118 and Real Madrid
€102.

Olympique de Marseille IS 63
Internazionale IIEEEGEGGGNGNGEGEGNGENEGNGNEN—GE GG
Red Bulll Leipzig S G5

Juventus EEEETEEEEESSSSmLTe 50

Source. UEFA
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How to improve the football product in Brazil?

© Quality of brand exposure: European and US leagues regulate the exposure in
order to enhance the product. Visual pollution ruins the return of sponsors
and worsens the perceived quality of the show.

© Global performance: No league grows and develops without international
appeal from its competitions and teams. The world has 4 billion football fans
and less than 5% are in Brazil.

O New content beyond live matches: Focusing only on broadcasting reduces
the impact of the business and market appeal.

© Social media monetization: Clubs have a high impact on social media, but low
commercial return. The Brazilian market needs to evolve to a digital model
with high monetization.

© Fan-Centric Fans in Brazil are not yet at the center of clubs' marketing
strategies and are increasingly looking for new alternatives.
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Sports Value has been developing a series of
exclusive services to corporate clients.

Sponsors, clubs, startups, investors, agencies,
federations and communication groups have all
benefited from these unique analyses, in Brazil and
abroad.

Some of the most innovative ideas of crossing
financial, marketing, digital and trends data are
being delivering to the clients.

If your company or club's goal is to increase
returns with disruptive strategies in sport,

.y Sports Value can help a lot.
” Osport
' il

© 2025- Sports Value - All rights reserved
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SPORTS VALUE
EXCLUSIVE CONTENT

Surveys & Publications

Blog & Insights

Global Newsletter

©sportsva|ue

€
PG
poa '~ tauica &

s muwmg |
The Speru Competons whh the
Highea Fevenved in the wers

EL CRECIMIENTO DE LA
MLS EN RUMERDS

Spers Vet parmerhia atte
SPOMTEL Funes-vacs b busncs Avar. &

<t beings
devsizp o $sth Amercon region

P

Cana-sriven spseacrahips, § tige o Tha spsrts pooss beards glabel battle.

haw 33 get remim oe veatment Eachusive laaights from am oimam uss
300 tilicn moricat in 2022 InchuZes
Jeeden Vene, huma, ard mere



https://www.sportsvalue.com.br/en/surveys-and-publications/
https://www.sportsvalue.com.br/en/our-blog/
https://www.linkedin.com/newsletters/6900131625242292224/

Osportsvalue  Disruption in Sport - Sports Value's Vision

Digital Transformation Smart Stadium Fan Engagement
N
& @
Data Driven Sponsorships Sports practice Sports trends
- & A
I -
Startups consultancy Business Plan to investors ESG & Sports

Y5 S 20



SPORTS VALUE'S SERVICES

b ¥
100

Sports Marketing

Sport offers a unique platform for brands
enhancement, engagement and consumer
loyalty and effective sales expansion.

Startups Consultancy

The world's startup ecosystem represents
US55 1 trillion today. In sports already exceeds
USS 9 billion and is expected to triple over
the next five years.

Sports properties valuation

Sports Value is the first company in the
Brazilian market to evaluate sports assets,
with its own methodology and extremely
consistent premises.

Sponsorships and activations

Sports sponsorship and its complementary
activation actions are proven to be the best
marketing tool for today.

Sports Branding

In today's ever-changing world and with
increasing consumer demand, branding or
brand management becomes even more
essential.

International Affairs

The rapidly evolving world demands that
sports marketing projects have a global
character today.

£

Trends Reports

The ever-changing world requires
companies, agencies, clubs and federations
to make their decisions in anticipation of
trends and directions in today's world.

(i

Brand valuation

Branding is a fundamental discipline in the
global business. Brands are constantly
evolving and must be at the heart of every
management.



Thank you!

Amir Somoggi
+5511 99749 2233


mailto:amir.somoggi@sportsvalue.com.br
http://www.sportsvalue.com.br/
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